
Nutrition & Health:
State of the Science and Clinical Applications is 
unlike any other continuing education conference, 
presenting the latest on evidence-based nutrition, 
preventive medicine and healthful living topics, 
and leading by example, inviting attendees to meals 
that are “colorful, with bold flavors that seduce 
the palate,” according to consulting chef Rebecca 
Katz, MS. Together, we learn first-hand how 
anti-inflammatory and nutritious meals that are 
delicious and satisfying can be enjoyed by patients 
and practitioners alike. Presented by the University 
of Arizona Center for Integrative Medicine, the 
conference assembles internationally recognized 
researchers, clinicians, educators, authors and 
chefs whose work focuses on the interface between 
nutrition and healthful living.

Nutrition is an important part of the treatment for 
five of the top ten most common diseases in the US, 
yet many healthcare professionals receive limited, if 
any, nutrition training and medical education does 
not keep pace with advances in nutrition science and 
therapeutic innovations. The Nutrition & Health 
Conference addresses this need, presenting topics 
such as nutrition and mental health; enhancing 
flavor and nutrition through culinary science; 
weight loss maintenance; nutrition and oral health; 

nutrition and cancer; and many more.

Why Join Us? 
• We have grown steadily over the last thirteen 

years and in Boston in 2018, our first return 
to the east coast since 2012, we expect more 
than 800 highly informed and engaged health 
professionals and leading nutrition experts 
from around the world who make nutrition 
recommendations as part of their practice. 

• Compared with other conferences of this caliber, 
we have an intimate exhibitor area with a limited 
number of spaces, high circulation and great 
exposure, and ample opportunities for in-depth 
conversations with conference attendees and 
faculty.

• Your company will be recognized as an advocate 
for good nutrition and health practices within this 
rapidly growing section of the interprofessional 
health community. 

OPPORTUNITIES FOR  
EXHIBITING AND SUPPORT
April 30-May 2, 2018
Westin Boston Waterfront, Boston, Massachusetts



NHC’17 credentialed attendee breakdown

MD 53%
RD 13%
NP 10%
DO 7%
PhD 6%
RN 5%
PA 3%
MPH 2%
PharmD 1%

Meals and tastings
Conference staff works with our own private consulting 
chef and the hotel executive chef to make sure the meals and 
tastings we serve at the Nutrition & Health Conference are 
not only delicious, but also adhere to the high-standards we set 
forth in conference lectures, and embody the guidelines of the 
anti-inflammatory diet. We design menus that provide the brain 
food attendees need to experience and absorb all the valuable 
information gleaned during the sessions. Our meals are free of 
MSG, preservatives and artificial sweeteners, and we try our best 
to accommodate the allergies and lifestyle choices of our guests. 
Health-promoting food can be inspiring, and we prove it.

Conference activities
In addition to two and a half days of rich plenary and concurrent 
sessions, there are a number of special events during the 
conference, with additional opportunities for exhibitors to have 
direct contact with health professionals, thought leaders, and the 
public. For a full agenda, please consult the Nutrition & Health 
Conference brochure or visit www.NHConference.org for the most 
up-to-date information.

Pain Preconference
Sunday, April 29th, will feature a one-day CME preconference 
on pain where we expect 200 highly focused health professionals. 
See the underwriter pricing chart on the facing page for options 
to add this event to your underwriter package.

NHC Underwriter Criteria
The Nutrition & Health Conference leadership takes special 
measures to expose our attendees to leaders in the field of 
whole foods and high quality dietary supplements. Brands that 
exhibit at and/or underwrite our conference are not only a good 
philosophical fit, but also represent the best products to promote 
the health and wellness of our attendees and their patients. Below 
are some simple guidelines on the types of brands we invite 
to exhibit. 

Service organizations are assessed based on strategic and 
demographic fit with our conference attendees. We do not 
support anti-aging products, but believe strongly in healthy 
aging. Supplements, food items, and topical preparations will 
be vetted for quality and manufacturing practices. We consider 
the brand values of parent and holding companies to ensure 
good practices in quality, health and environmental regards.
Any health or medical claims made in product promotion 
must be evidence-based, and in compliance with FDA and 
FTC regulations.

Other criteria are as follows: no genetically modified soy or other 
GMO products, soy protein isolate, hydrogenated trans fats, 
fructose or high fructose corn syrup, artificial flavors, artificial 
colors, artificial sweeteners, glandular ingredients in supplements, 
phthalates, parabens, nitrates or nitrites, or sulfites. Preference 
will be given to companies that meet the following standards: 
whole soy, whole foods, natural pressed oils, no added sugar, and 
non-GMO, humane, sustainable and organic ingredients. 

FOUNDED IN 1994 BY ANDREW WEIL, MD, THE UNIVERSITY OF 

ARIZONA CENTER FOR INTEGRATIVE MEDICINE HAS GROWN 

FROM A VISIONARY CONCEPT TO THE WORLD LEADER IN 

INTEGRATIVE MEDICAL EDUCATION, RESEARCH AND HEALTH 

PROMOTION. THE CENTER IS BUILT ON THE PREMISE THAT 

THE BEST WAY TO CHANGE A FIELD OF STUDY IS TO EDUCATE 

GIFTED PROFESSIONALS AND PLACE THEM IN SETTINGS WHERE 

THEY TEACH OTHERS. THIS APPROACH HAS CLEARLY MADE 

AN IMPACT ON THE FIELD OF INTEGRATIVE HEALTH, AND ON 

PATIENT CARE AND WELLNESS AS A WHOLE. 



Elite 
$25,000

Gold
$15,000

Silver
$3,800

 
Non-Profit 

(non-profits and 
academia only)

$2,000

Approved Partners 
(no NHC exhibit)

Six-foot exhibition tables in designated 
exhibitor area Includes table, draping, waste 
basket. A/V extra.

2 2 1 1 N/A

Special sponsored event. Examples include 
announced book signing at exhibit table, 
featured ingredient in a conference tasting 
opportunity, possibly exclusive ingredient 
status, etc. Details TBD.

•

Recognition as an underwriter on conference 
publicity (subject to contract signing by time 
of press)

• • •

 Brochure • •
 Press releases • • •
 www.NHConference.org, with linked logo • • • •
 Conference signage • • •
 Housekeeping slides • •
VIP faculty dinner reserved seats 4 2
Included conference registration for 
organization’s employees to represent the 
company in exhibits and attend sessions  
and meals

4 3 2 2

Discounted staff passes (for additional 
representatives from your organization 
staffing the booth). Includes conference 
sessions and meals.

$500 $500 $500 $500

Thanks and recognition given from the 
conference podium by both Drs. Weil and 
Maizes.

• •

Primary logo placement on the conference 
tote bag. • •
Logo included on Wifi sponsorship splash 
screen, seen by all attendees when upon login 
via laptop or mobile device.

• •

Recognition within the conference syllabus 
- a major resource guide for all conference 
participants, sponsors and media.

• • •

Bonus Day: Exhibit at the one-day Pain 
Preconference on Sunday. • +$500 +$1,000 +$1,000 $1,500
Insert of product/collateral in conference tote 
bag distributed to all attendees • • +$1,500 +$1,500 $2,500
Contact information for all opt-in conference 
attendees following the conference • • +$1,800 +$1,800 $3,000
One-time email blast (simple html formatting) 
to opt-in conference attendees sent by the 
University of Arizona Center for Integrative 
Medicine with your content after the 
conference.

• • +$900 +$900 $1,800

Display space for your organization’s 
collateral at a table in the exhibition hall, up 
to two printed items

$480

www.NHConference.org



Booth assignment and exhibitor provisions
Exhibits will be in the prefunction area of the 
ballroom. Breaks/tastings happen in the prefunction 
area, and although live staffed exhibits or presentations 
must be kept separate from CME activities, there will 
be traffic with conference attendees moving in and out 
of the plenary sessions, during which times they are 
encouraged to interact with exhibitors. We limit our 
number of exhibitors, so it is a small, intimate, and 
busy exhibit area. Table assignments will be made on-
site with highest traffic areas given to top exhibitors, 
though staff will work to accommodate preferences 
and avoid conflicting interests.

Each exhibitor agreement at the Nutrition & Health 
Conference entitles exhibitors to a 6’ table (or tables, 
depending on the exhibitor package), carpet, table 
linens, chairs, and a wastebasket. Electricity and hard-
wired internet connections must be obtained separately 
through the hotel’s conference services. Security will be 
provided at night, but exhibitors are advised to store 
any items of value at exhibits’ close each day. 

Exhibitor fees include the number of passes detailed in 
the exhibitor package for company representatives to 
exhibit and attend all conference activities (educational 
sessions and food & beverage functions). If additional 
representatives wish to attend, the company may 
purchase discounted passes for additional employees. 
Exhibitors wishing to receive CME credit must check 
in at registration on the first day of the conference and 
request credit.  

Exhibit schedule
Attendees will be crossing through the prefunction 
area throughout most of the conference, and exhibitors 
will receive a more complete schedule closer to the 
conference date.

Preconference Exhibit
 

Preconference exhibit set-up 6am-8am Sunday

Sunday, April 29 • 6pm
Nutrition Conference booth set-up and 
early registration. 

Mon, April 30 & Tues, May 1 • 7am
Registration opens. Plan to be at the booth 15-20 
minutes prior. Evening activities TBD.

Wednesday, May 2 • 1:30pm
Conference concludes at 1:30pm; exhibitors 
break down.

CME and university policy

Underwriter approval: Space is limited, and exhibitor 
opportunities are subject to availability and conference 
leadership approval. Conference leadership reserves the right to 
screen each exhibitor/underwriter independently.

This is a CME/CE event through the University of Arizona 
Center for Integrative Medicine in compliance with the 
ACCME Standards for Commercial Support, arrangements 
for commercial exhibits or advertisements cannot influence 
planning or interfere with the presentation, nor can they be 
a condition of the provision of commercial support for CME 
activities.

• Exhibit and other promotional fees shall be separate and 
distinct from educational grants/commercial support. 

• All exhibitors must be in a room or area separate from the 
education and the exhibits must not interfere or in any way 
compete with the learning experience prior to, during, or 
immediately after the activity. 

• Company representatives must refrain from holding any 
commercial discussions in the educational ballroom. All 
promotional activities including interviews, demonstrations, 
and the distribution of literature or samples must be made 
within the exhibitor’s space. Canvassing or distributing 
promotional materials outside the exhibitor’s rented exhibit 
space is not permitted.

• Faculty endorsements of products during the conference 
are prohibited. Any endorsement arrangements must be 
made outside of this venue, including any audio, video, 
photographic or other reproduction. 

• Recording and photography: The University of Arizona 
reserves exclusive rights to record (audio and video) and/or 
photograph all conference proceedings for use in marketing 
materials, presentations and course content sales. 

• Course modification: The University of Arizona reserves 
the right to modify the course’s schedule or program as 
necessary. 

• Liability: Neither the University of Arizona (UA), the 
conference venue, employees or representatives of the UA, 
or the conference shall be held responsible for any injury, 
loss, or damage that may occur to the exhibitor or exhibitor 
property from any cause whatsoever, prior to, during, or 
subsequent to the period of exhibit. The exhibitor agrees to 
indemnify the forenamed parties. Exhibitors are encouraged 
to insure themselves against property loss or damage, and 
against both general and personal liability. 

For more information or to become an exhibitor, contact:

Keith LaBaw -  Marketing Manager
klabaw@email.arizona.edu  •  t. 520.626.4781  
www.AzCIM.org  •  www.NHConference.org


