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WHAT IS ACWA? 
ACWA is the largest statewide association of public 
water agencies in the nation, representing more than 
440 public agency members. Since its inception in 
1910, ACWA has been a guiding force in California 
water policy, advancing comprehensive statewide 
strategies to meet the state’s future water needs.

ACWA’s member agencies are responsible for 90% of 
the water delivered to California communities, farms 
and businesses. Together, they play an active role in 
managing the state’s water resources and creating 
progress in groundwater management, safe drinking 
water, water use efficiency, water recycling and 
desalination.

WHO CAN MARKET WITH ACWA? 
Any water-industry related company or organization 
can advertise, exhibit and become a sponsor with 
ACWA! ACWA members, associates and affiliates 
receive discounted advantage pricing on all 
opportunities, while non-member agencies and 
organizations receive standard pricing.

CURRENT OPPORTUNITIES
ACWA’s 2019 Marketing Packet details details all the 
opportunities available to partner with ACWA. Costs 
are listed in advantage (ACWA members, associates 
and affiliates) and standard (non-member) pricing. 
All opportunities are available on a first come, 
first served basis. Please note that ACWA reserves 
the right to refuse any advertisement, exhibit or 
sponsorship.

For questions about any of these opportunities, please 
contact Carol Hutchings at carolh@acwa.com or 
(916) 441-4545.

To learn more about the benefits of joining ACWA, 
please visit www acwa com/about/membership  

JOIN 
US!

WHO ATTENDS ACWA CONFERENCE

BENEFITS OF MARKETING WITH US

1,600+ attendees per 
conference

Directors

General Managers

Senior Management & Staff

Attorneys

Other Water Industry Professionals

Operations

Engineers

30%

14%

34%

11%

3%

4%

4%

INCREASE BRAND VISIBILITY 
WITH MORE THAN 

440
PUBLIC WATER AGENCIES

GAIN RECONGNITION AND RESPECT IN 
THE WATER COMMUNITY

EXCLUSIVE OPPORTUNTIES TO DEVELOP 
RELATIONSHIPS WITH CALIFORNIA’S 
WATER INDISTRY EXPERTS

LEAD GENERATION

ADVANTAGE PRICING FOR MEMBERS, 
ASSOCIATES AND AFFLILATES$

mailto:ashleyk@acwa.com
https://www.acwa.com/about/membership
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Hastey, LaMar Voted into Office,
New Ag Committee Formed

Two court decisions released in the first 
week of December will have far-reaching 
impacts on ACWA member agencies.

The California Supreme Court ruled that 
groundwater pumping charges levied to fund 
a basin-wide conservation and management 
program were neither property-related fees 
nor subject to Proposition 218. However, the 
court also noted that the fees had not been 
imposed under the Sustainable Groundwater 
Management Act (SGMA), which 
incorporates Proposition 218 requirements. 

The case, City of San Buenaventura v. United 
Water Conservation District, arose out of a 
dispute over pumping charges levied by the 
district within its territory, including the 

CONFERENCE Continued on page 3 GROUNDWATER Continued on page 4

Two Rulings Could 
Impact Agencies

ED Column: Secret to 
Success is Teamwork

2 Board Supports Water 
Bonds, Recognizes Outgoing 
Members

4DWR Announces Initial State 
Water Project Allocation of 
15%

3

12 Dec. 15, 2017VOL. 
45NEWS

More than 1,700 water professionals 
and leaders from throughout 
California gathered in Anaheim Nov. 
28 – Dec. 1 for ACWA’s 2017 Fall 
Conference & Exhibition to get the 
latest on pressing issues and to gain 
insights from water leaders across 
the state.

On Thursday, ACWA Outgoing-
President Kathleen Tiegs passed 
the gavel to ACWA Vice President 
Brent Hastey, who was elected by 
the membership in General Session 
as the association’s next president. 
Steven LaMar, a director for Irvine 
Ranch Water District, was elected 
vice president. Hastey and LaMar 

assume their new roles in January.

“I am honored to lead ACWA during 
this critical time for California water 
policy,” Hastey said. “As we prepare 
for climate change and work to 
update our aging water infrastructure, 
the voice of ACWA’s public water 
agency members is more important 
than ever. I look forward to the 
challenges ahead as we work to build 
a strong water future.”

Hastey has served on the ACWA 
Region 2 Board since February 2015. 
He is chairman of the Yuba County 
Water Agency Board of Directors 
and a former member of the Yuba 

ACWA’s 2017 Fall Conference & Exhibition in Anaheim Nov. 28-Dec. 1 included 
the election of the association’s board officers for the 2018-’19 term. Left 
photo: ACWA President Kathleen Tiegs ceremoniously turns over the gavel to 
President-Elect Brent Hastey (right) during Thursday’s luncheon. Right photo: Vice 
President-Elect Steven LaMar addresses ACWA members following Wednesday’s 
General Session and election.

ACWA 2017 Fall Conference: 
Keeping “CA Water Strong”

California’s virulent fire season has scorched 
more than 200,000 acres this month, leaving 
thousands of residents homeless and testing 
the mettle of water district staff as they pro-
vide emergency response and bolster water 
production to meet firefighters’ needs.

Some water professionals are providing 
emergency services to their communities 
as they grapple with the loss of their fam-
ily homes. Sonoma County Water Agency 
Community and Government Affairs 
Manager Brad Sherwood came to the office 
to staff up the agency’s Emergency Op-
erations Center shortly after he narrowly 
escaped with his family from his burning 

CONFERENCE Continued on page 14 FIRE Continued on page 12

Water Agencies Step 
Up During Virulent 
Fire Season 

ED Column: Water Profes-
sionals: On the Front Lines 
for Californians Every Day

2 Water Agency Boards Weigh 
in on California WaterFix 
Project

42017 Legislative Wrap-Up: An 
Update on Key Water-Related 
Bills
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An expert line-up of speakers at 
ACWA’s 2017 Fall Conference & 
Exhibition in Anaheim Nov. 28 – 
Dec. 1 will explore issues ranging 
from emergency management to 
a world without water to climate 
change in the Sierras.

The conference — themed “CA 
Water Strong” — will provide an in-
depth look at the ever-shifting array 
of issues water professionals grapple 
with in order to keep California’s 
water system strong. Held at the 
Anaheim Marriott, the conference 
will offer more than 80 meeting and 
program sessions on a variety of local, 
statewide and federal water issues.

The online registration and 
cancellation deadline is Nov. 1. 
More information is available at 
www.acwa.com.

Some of the headlining speakers 
include:

• Filmmaker Jim Thebaut, the 
producer of the “Beyond the 
Brink” documentary which 
explores society’s future in a 
world where water, food, and 
natural resources teeter on the 
edge of sustainability. A synopsis 
of his film and Thebaut’s talk 
are scheduled at the Opening 
Breakfast Nov. 29.

The Atlas, Nuns, and Tubbs fires have devastated sections of Santa Rosa and areas near Napa and Calistoga as outlined in this map. 
The fires have destroyed whole neighborhoods and launched massive responses from emergency personnel, including employees 
of local water agencies. (Right) This aerial view of homes destroyed in the Coffey Park neighborhood of Santa Rosa illustrates the 
immense destruction caused by the Tubbs Fire which is just one of more than a dozen fires burning around the state.
Photo credit: Marcus Tam. Copyright © 2017. Los Angeles Times. Used with Permission.

Tubbs Fire

Atlas Fire
Nuns Fire

Drinking Water Tax Proposal: Gov. 
Brown’s Budget Signals Budget 
Trailer Bill to Advance SB 623-Like 
Framework

Gov. Jerry Brown has named Karla Nemeth 
director of the California Department of 
Water Resources, replacing Grant Davis. 
Davis is returning to the Sonoma County 
Water Agency to serve as its general manager, 
the position he held before his appointment 
as DWR director in August 2017, to focus on 
fire recovery efforts in Sonoma County.

Nemeth has served as the governor’s deputy 
secretary and senior advisor for water policy 
at the California Natural Resources Agency 
(CNRA) since 2014. Previously she was Bay 
Delta Conservation Plan project manager 
from 2009 to 2014.

“Karla Nemeth is an excellent choice to 
lead DWR during these challenging times. 
Karla comes to DWR as a long-time member 
of California’s water community with 
experience in local water management and 
with the State of California,” said ACWA 
Executive Director Timothy Quinn. “Her 
experience and perspective will play a vital 
role as the department moves forward with 
its mission. As it has with her predecessors, 
ACWA looks forward to working with Karla 
to advance comprehensive solutions for 
California water.”

The CNRA  followed the governor’s 
appointment with a statement that its 
executive team has been restructured 
to further bolster dam and flood safety, 
emphasize climate resilience and incorporate 
lessons learned from recent impacts of 
extreme weather on the state’s water system.

DRINKING WATER Continued on page 8 DWR Continued on page 5

Karla Nemeth 
Appointed DWR 
Director 

ED Column: Overcoming 
2018 Challenges Can Build 
on Past Success

2 Applications Being Accepted 
for New Agriculture 
Committee 

4Committee Appointments, 
Chair and Vice Chair Positions
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After extensive advocacy by ACWA 
and its members last year, SB 623 
by Sen. Bill Monning, (D-Carmel) 
was not enacted into law, instead 
becoming a two-year bill. Now, the 
bill that proposes a tax on drinking 
water to fill gaps in funding for 
disadvantaged communities without 
access to safe drinking water has re-
emerged in the release of Gov. Jerry 
Brown’s proposed 2018-’19 budget.

In its summary of the budget, the 
Brown Administration stated that 
it is proposing “statutory language, 

consistent with the policy framework 
of SB 623” as a way to fund work 
to provide safe drinking water to 
disadvantaged communities.

While ACWA strongly agrees with 
the intent to fill the funding gap 
in this area, it opposes a tax on 
drinking water because it is not the 
right solution to addressing this 
issue. Through its oppose-unless-
amended position on SB 623, ACWA 
is advancing a more appropriate 
funding solution — a package of 

The California Department of Water Resources’ first snow survey of 2018 showed a 
weak snowpack, but heavy rains later in January helped balance the water picture 
and reservoir levels are in good shape. Water agencies are prepared for any 
outcome. “ACWA member agencies have developed contingency plans to cover 
a wide range of alternative outcomes. This year is looking dry so far, but we have 
to be ready for most anything — and we are ready,” said ACWA Executive Director 
Timothy Quinn.

ADVERTISING | PRINT

Get your ad in front of decision makers in the water 
industry with our monthly printed newsletter, ACWA 
News. 

Consider tailoring your ad to specific monthly content 
themes:

Issue Issue Topic or Theme
January Current Issues
February Current Issues
March DC Conference / Federal issues
April Legislative Symposium / Spring Conference Issue (Preview)
May Spring Conference Issue (Sessions) 
June Current Issues
July Current Issues
August Member Appreciation Month
September End of Legislative Session 
October Regulatory Summit / Water Professionals Appreciation Week 
November CLE Workshop / Fall Conference Issue (Preview)
December Fall Conference Recap and Awards

ACWA NEWS ADVANTAGES

Exclusive California Water 
Industry Information – ACWA 
News is widely ready by water 
industry professionals.

A Large Reach – ACWA News 
reaches more than 3,300 ACWA 
public agencies, associates, public 
officials and other subscribers.

Reach Decision Makers – ACWA 
News subscribers are directors, 
general managers, senior 
management engineers and 
attorneys 

3 Ways to be Visiable – Pick 
from display ads, classified ads 
and business profile to fit your 
marketing needs 

3
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2019 Issue Deadlines

Issue Space Reservation Art Submission
January Nov. 19, 2018 Dec. 18, 2018
February Dec. 17, 2018 Jan. 22, 2019
March Jan. 22, 2019 Feb. 22, 2019
April Feb. 26, 2019 Mar. 26, 2019
May Mar. 25, 2019 Apr. 24, 2019
June Apr. 22, 2019 May 21, 2019
July May 20, 2019 June 19, 2019
August June 17, 2019 July 16, 2019
September July 22, 2019 Aug. 20, 2019
October Aug. 19, 2019 Sept. 18, 2019
November Sept. 16, 2019 Oct. 15, 2019
December Oct. 21, 2019 Nov. 20, 2019

If space reservation and art submission dates fall on a 
holiday or weekend, it will due the next business day.

Specifications
• High resolution (300 dpi) or vector (Adobe 

Illustrator) files in CMYK color. Package all fonts 
or convert fonts to outlines. Press-ready PDF files 
preferred.

• ACWA is not responsible for the low resolution 
print quality of ads that do not meet the above 
requirements.

• ACWA reviews all ads prior to publication for 
content and reserves the right to reject ads.

Mechanical Requirements

Ad Type Live Area Text Area Bleed
Half Page 7.5” x 4.75” 7.5” x 4.75” No Bleed
Half Column Back Cover 3” x 5.25” 2.25” x 4.5” 0.125” each side

File Submission
Ads must be electronically submitted in either of the 
two ways:
• If smaller than 20MB and your email system allows 

it, email file to carolh@acwa.com.
• For larger files that are unable to be emailed, use a 

file sharing service and send the download link to 
carolh@acwa.com.

Advantage pricing applies to ACWA public agency members, associates & affiliates. 
Standard pricing applies to non-members of ACWA.$

ADVERTISING | PRINT

Only 2 display ad spaces 
available in each issue 

DON’T WALK.

RUN!

Text Area

Live Area

HALF PAGE

HALF 
COLUMN 

BACK 
COVER

DISPLAY ADS
Description Advantage Standard
Half Page: 7.5” w x 4.75” h $2,000 per issue $3,000 per issue
Half Column Back Cover: 3” w x 5.25” h $1,200 per issue $1,800 per issue

mailto:ashleyk@acwa.com
mailto:ashleyk@acwa.com


2019 MARKETING PACKET ACWA | 6

ADVERTISING | PRINT

2019 Issue Deadlines

Issue Space Reservation Art Submission
January Nov. 19, 2018 Dec. 1, 2018
February Dec. 22, 2018 Jan. 1, 2019
March Jan. 22, 2019 Feb. 1, 2019
April Feb. 26, 2019 Mar. 1, 2019
May Mar. 25, 2019 Apr. 1, 2019
June Apr. 22, 2019 May 1, 2019
July May 20, 2019 June 1, 2019
August June 17, 2019 July 1, 2019
September July 22, 2019 Aug. 1, 2019
October Aug. 19, 2019 Sept. 1, 2019
November Sept. 16, 2019 Oct. 1, 2019

December Oct. 21, 2019 Nov. 1, 2019

If space reservation and art submission dates fall on a 
holiday or weekend, it will due the next business day.

Specifications
• Photo/image: High resolution (300 dpi) or vector 

(Adobe Illustrator) files in CMYK color.

• ACWA is not responsible for low resolution print 
quality of images that do not meet the above 
requirements.

• Profile: Document file compatible with Microsoft 
Word 2011.

• Layout will be designed by ACWA’s graphic designer. 
You approve the layout before it goes to print.

• ACWA reviews all profile prior to publication for 
content and reserves the right to reject profiles.

File Submission
Ads must be electronically submitted in either of the 
two ways:
• If smaller than 20MB and your email system allows 

it, email file to carolh@acwa.com.
• For larger files that are unable to be emailed, use a 

file sharing service and send the download link to 
carolh@acwa.com.

Contact Carol Hutchings at  
(916) 441-4545 to join today.

BECOME AN ACWA ASSOCIATE 
TO TAKE ADVANTAGE OF THIS 
EXCLUSIVE OPPORTUNITY

BUSINESS PROFILE
Description Advantage Only
Full Page Business Profile Q&A Format

Business Profile ads are an exclusive opportunity for ACWA Associates. Give ACWA members and other ACWA News subscribers 
an inside look at your company or product. When you purchase a Business Profile, you will work directly with ACWA’s communications 
staff to design your ad. Business Profiles may use up to three images and four responses to self-selected questions below.

Business Profile Question Options
1.) What is your company’s role in the water industry?
2.) What products and/or services do you offer to ACWA member agencies?
3.) How can you save ACWA member agencies money?
4.) What do you like most about working with ACWA member agencies?
5.) What is the benefit of working with your company over other companies that offer similar products/services?
6.) What is your company’s biggest success?
7.) What value is most important to your company’s leadership? Why?
8.) Tell us a “fun fact” about your company/product.
9.) What is your favorite thing about exhibiting at ACWA’s Spring and Fall conferences?
10.) What is the most important thing ACWA members should know about your company/product?

$2,500 per issue

SOLD

mailto:ashleyk@acwa.com
mailto:ashleyk@acwa.com
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ADVERTISING | PRINT

Purchase and submit printed 
classified ads online at  
www acwa com/submit-an-ad

CLASSIFIED AD 
SUBMISSION

PRINTED CLASSIFIED ADS
Description Advantage Standard
Classified Ad in ACWA News

All printed classified ads are limited to 300 words max. and do not include an image or logo. Printed classified 
ads must be purchased on ACWA’s website.

$550 per issue $825 per issue

2019 Issue Deadlines

Issue Ad Submission
January Jan. 9, 2019
February Feb. 13, 2019
March Mar. 13, 2019
April Apr. 17, 2019
May May 15, 2019
June June 12, 2019
July July 10, 2019
August Aug. 7, 2019
September Sept. 11, 2019
October Oct. 9, 2019
November Nov. 6, 2019
December Dec. 11, 2019
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WEBSITE CLASSIFIED ADS
Description Advantage Standard
60-day Web Posting

All standard website classified ads appear on ACWA’s Careers and Opportunities webpage for up to 60 days 
and receive an unlimited word count. Premium ads also include a logo and spotlight location at the top of the 
ACWA’s Careers and Opportunities landing page at www.acwa.com/careers.

$475 Basic
$675 Premium

$715 Basic
$1,015 Premium

eNews/Social Media Add-on

By purchasing this optional add-on, your website classified ad will be included in ACWA’s weekly email 
newsletter, eNews, until the expiration of your ad. The add-on also includes one stand-alone promotion of your 
classified on one of ACWA’s social media accounts.

+$150 +$225

ADVERTISING | DIGITAL

Purchase and submit website classified ads 
online at www.acwa.com/submit-an-ad

https://www.acwa.com/careers
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ADVERTISING | DIGITAL

WEBSITE DISPLAY ADS
Description Advantage Standard
Home Page Display Ad

Display ad will appear next to the “Careers & Opportunities” section on www.acwa.com homepage. Ad 
duration options are 3 months, 6 months and 12 months. Longer the duration, the more you can save — up 
to $1,170 savings on a 12-month duration.

$2,220/12 months
$1,250/6 months
$750/3 months

$3,330/12 months
$1,875/6 months
$1,125/3 months

Newsroom Page Display Ad

Display ad will appear on the lower right column on “Newsroom” page (www.acwa.com/newsroom). Ad 
duration options are 3 months, 6 months and 12 months. Longer the duration, the more you can save — up 
to $1,170 savings on a 12-month duration.

$2,220/12 months
$1,250/6 months
$750/3 months

$3,330/12 months
$1,875/6 months
$1,125/3 months

My ACWA Page Display Ad

Display ad will appear next to the “Careers & Opportunities” section on “My ACWA” page  
(www.acwa.com/my-acwa) — this is a member only page. Ad duration options are 3 months, 6 months and 
12 months. Longer the duration, the more you can save — up to $1,170 savings on a 12-month duration.

$2,220/12 months
$1,250/6 months
$750/3 months

$3,330/12 months
$1,875/6 months
$1,125/3 months

Member Directory Page Display Ad

Display ad will appear next to the “Careers & Opportunities” section on “Member Directory” page  
(www.acwa.com/about/directory). Ad duration options are 3 months, 6 months and 12 months. Longer the 
duration, the more you can save — up to $1,170 savings on a 12-month duration.

$2,220/12 months
$1,250/6 months
$750/3 months

$3,330/12 months
$1,875/6 months
$1,125/3 months

Careers and Opportunities Page Display Ad

Display ad will appear on the right column on “Careers and Opportunities” page (www.acwa.com/careers). 
Ad duration options are 3 months, 6 months and 12 months. Longer the duration, the more you can save — 
up to $1,620 savings on a 12-month duration.

$2,320/12 months
$1,350/6 months
$850/3 months

$3,480/12 months
$2,025/6 months
$1,275/3 months

Resources Page Display Ad

Display ad will appear  on the right column on “Resources” page (www.acwa.com/resources). Ad duration 
options are 3 months, 6 months and 12 months. Longer the duration, the more you can save — up to 
$1,620 savings on a 12-month duration.

$2,320/12 months
$1,350/6 months
$850/3 months

$3,480/12 months
$2,025/6 months
$1,275/3 months

Specifications
• 676 pixels (wide) x 536 pixels (height) JPEG or PNG 

files in RGB color. 

• ACWA reviews all ads prior to posting for content 
and reserves the right to reject ads.

File Submission
• Ads must be electronically submitted 10 business 

days prior to the 1st of your ad placement starting 
month.

• Email ad file to ashleyk@acwa.com.

Placement Timeframe
• Ad placement are by monthly — starting on the 1st 

of each month.

Contact Carol Hutchings at 
carolh@acwa.com or  
(916) 441-4545 for 
availability  

SIX ADVERTISING SPOTS 
AVAILABLE ON ACWA.COM. 
RESERVE YOURS TODAY!

SOLD UNTIL APRIL 30, 2019

SOLD UNTIL MARCH 30, 2019

mailto:ashleyk@acwa.com
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WEBINAR
Description Advantage Standard
Host a Live Webinar (4 opportunities per year)

Host a 30 minute live webinar to be offered free of cost to ACWA members. Advertisers will receive the list of 
registered attendees and the contact information provided by the attendee. Webinars must be approved by 
ACWA prior to initial marketing to ACWA members. ACWA reserves the right to select the final webinar date 
based on our master calendar.

$2,000 
per webinar

$3,000 
per webinar

BECOME AN ACWA ADVERTISER

WEBSITE AND PRINT CLASSIFIED ADS 
Purchased online at 
www.acwa.com/submit-an-ad.

ALL OTHER ADVERTISING 
Purchased by completing order 
from in this packet.

EMAIL ADVERTISING
Description Advantage Standard
Exclusive Emails 
Promote your products and services directly to ACWA Members in an exclusive email. Send us your specific 
message and preferred send date, and we’ll create a custom email highlighting your company. Content for 
exclusive emails must be received at least 30 days prior to the preferred send date. ACWA reserves the right to 
select the final send date based on our master calendar.
This opportunity includes:
• Use of ACWA-branded email template included
• Include direct links to your website or your custom URL
• Customize your subject line and message

$500 per email $750 per email

Email Banner Ad

Display your ad on ACWA events and conference emails. Our marketing emails are sent to more than 5,000+ 
ACWA members. Banner Ads are accepted on a first-come, first serve basis and are payable in advance. 
Advertisers must provide ACWA with the final ad design file at least 14 days prior to the send date. Contact Carol 
Hutchings at (916) 441-4545 on which ACWA event email and dates are available. Ads must be 650 pixels wide x 
144 pixels high. ACWA reserves the right to select the final send date based on our master calendar.

$1,500 
for two emails

$2,250 
for two emails

ADVERTISING | DIGITAL

ORDER FORM

https://www.acwa.com/submit-an-ad
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SPRING AND FALL CONFERENCE & EXHIBITION 
Twice a year, in conjunction with ACWA’s Spring and Fall conferences, ACWA offers 
water industry companies a chance to get one-on-one time with key water industry 
decision makers who are looking for new products and services. 

By exhibiting at an ACWA conference you’ll have access to exhibitor-only 
opportunities and a chance to: 

·	 Network with more than 1,600 water industry professionals
·	 Establish and build long-lasting customer relationships
·	 Showcase your company’s brand, products and services to water industry 

decision makers
·	 Maintain relationships with existing clients
·	 Connect directly with key water industry prospects in one place
·	 Display your company in front of your key audience through sponsorship’s

CONFERENCE DATE AND LOCATION
Description Date Location

2019 Spring Conference & Exhibition May 5-10 Monterey, CA

2019 Fall Conference & Exhibition Dec. 3-6 San Diego, CA

The following opportunities and prices are related to the 2019 Spring Conference & Exhibition. 

Due to the variable nature of the Exhibit Hall and related exhibitor opportunities based on conference location, all 
prices and opportunities are subject to change. Additionally, ACWA cannot guarantee the following opportunities and 
prices for the 2019 Fall Conference & Exhibition.

SAVE MONEY 
BECOME AN ACWA 

ASSOCIATE

EXHIBITING

Want to save 50% on 
your exhibit booths and 
receive other exclusive 
discounts and benefits? 

Become an ACWA 
Associate today! Learn 
more about becoming 
an ACWA Associate at 

bit.ly/2ElJrrk 

http://bit.ly/2ElJrrk
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EXHIBIT BOOTHS
All exhibit booth spaces are 8’ deep x 10’ wide. Exhibitors may choose to upgrade 
to a premium booth (based on location in the Exhibit Hall) for an additional cost.

Booth Type Advantage Standard
8’ x 10’ Standard Booth $1,300 $2,600
8’ x 10’ Premium Booth $1,400 $2,800

What’s Included:

·	 Exhibit booth space includes 8’ draped back wall and 3’ draped side walls 
Table and chairs are not included but can be ordered for an additional cost 
from our conference service contractor

·	 Exhibitor I.D. sign and number
·	 Complimentary conference registration for up to three designated exhibit 

booth personnel – meals are purchased separately
·	 Complimentary pre-conference and post-conference attendees list
·	 Complimentary listing on the conference mobile app with your company 

name, booth number, description, contact information, hyperlink to company 
website, and direct link to booth location on Exhibit Hall map

·	 Complimentary listing in official conference program booklet distributed to all 
attendees with your company name, booth number, description, and contact 
information

·	 Company description listed on ACWA website

·	 Each booth staff receives 2 complimentary drink tickets to welcome reception

Don’t wait too long, exhibit booths will sell out quickly! 

EXHIBITOR-ONLY OPPORTUNITIES
In addition to purchasing booth space, ACWA exhibitors may also choose to participate in the following opportunities. 

For full details on exhibitor opportunities, please contact Carol Hutchings at carolh@acwa.com or (916) 441-4545.

Opportunity Type Short Description (Additional requirements apply) Advantage Standard
Exhibitor Case Studies Submit a proposal for an Exhibitor Case Study (previously called Technical 

Presentations
Free Opportunity Free Opportunity

Exhibitor Cash Prize Contribution Sponsor cash prizes in the Exhibit Hall $50 increments $75 increments
Exhibitor Demos Demonstrate your product or services during a 20-minute session in the 

Exhibit Hall
$850 $1,275 

Exhibitor Game Card Get your booth featured in a question on our Exhibitor Game Card Free Opportunity Free Opportunity
Exhibitor Prizes Contribution Sponsor giveaway prizes in the Exhibit Hall $50 increments $75 increments
Exhibitor Spotlight Customize a specialized message (50 word max.) to attendees so they can 

plan to visit your booth at the conference
$300 $450

EXHIBITING | 2019 SPRING CONFERENCE & EXHIBITION

BECOME 
AN ACWA 

EXHIBITOR

Exhibit booth sales 
and exhibitor-only 

opportunities require 
additional information to 
purchase. Please contact 

Carol Hutchings at 
carolh@acwa.com or 
(916) 441-4545 for 

more information.

mailto:ashleyk@acwa.com
mailto:ashleyk@acwa.com
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Throughout the year, ACWA hosts a variety of conferences and 
events that provide your company with a chance to connect with key 
decision makers in California’s water community.

All sponsors are eligible to earn sponsor benefits. However, non-
members may only receive Bronze-level sponsorship benefits, 
while ACWA members, associates, and affiliates may participate in 
any sponsorship level (Bronze, Silver, Gold, Platinum or Diamond) 
allowing them to receive additional benefits and special recognition 
at ACWA’s Fall Conference & Exhibition. 

By sponsoring any item associated with an ACWA conference and/
or event, ACWA members, associates and affiliates will receive the 
benefit of each sponsorship level when they reach the specified 
dollar amount for that level during a single calendar year (January – 
December).

SPONSORSHIP

BECOME AN ACWA SPONSOR

SPONSORSHIP RESERVATION 
Become an ACWA Sponsor by completing 
reservation from in this packet.

QUESTIONS? Please contact Carol 
Hutchings at carolh@acwa.com or  
(916) 441-4545.

ORDER FORM ?

MAXIMIZE  
YOUR 
SPONSORSHIP

ACWA members, associates, 
and affiliates can take 
full advantage of all the 
sponsorship level benefits.

Become an ACWA Associate 
today! Contact Carol 
Hutchings at (916) 441-4545 

mailto:ashleyk@acwa.com
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Available 
to ALL 

sponsors

Available ONLY  
to ACWA members, associates and affiliates.

BENEFITS FOR 2019 
UNLESS OTHERWISE NOTED

BRONZE
$1,000+

SILVER
$3,000+

GOLD
$6,500+

PLATINUM
$10,000

DIAMOND
$15,000+

Company representatives identified as sponsors on their ACWA 
conference name badge

Acknowledgment as a sponsor with sponsor level in ACWA News 

Listing on ACWA website with link to sponsor’s website 

Company logo signage for specific sponsorship

Recognition as a sponsor in Spring and Fall Conference & Exhibition 
booklets (conference sponsors only)

Recognition as sponsor in conference mobile app

Company logo displayed on media presentation during Fall Conference & 
Exhibition meal functions

Admittance to Sponsor Lounge during Spring and Fall Conferences

Receive pre-/post-conference attendee mailing list 

Sponsorship level recognition on banners at Fall Conference & Exhibition 
(Gold, Platinum, Diamond includes logo)

Recognition of sponsorship level in Fall Conference & Exhibition program 
booklet

Included in email to all conference attendees acknowledging 
sponsorships at the end of the year

Receive complimentary quarter-page display ad in ACWA News in 2020 
(issue determined by ACWA)

Receive special sponsorship award at Fall Conference & Exhibition meal 
function

Receive complimentary full-page ad in the 2020 Fall Conference & 
Exhibition program booklet (ad location determined by ACWA)

Receive one complimentary exhibit booth to be used at the 2020 Fall 
Conference & Exhibition

Receive one invitation for a representative to attend the ACWA Board of 
Directors dinner in November

Receive complimentary registration package(s) to be used for Spring or 
Fall conferences in 2020

1 
Package

2 
Packages

3 
Packages

4 
Packages

SPONSORSHIP | BENEFITS



2019 MARKETING PACKET ACWA | 15

EXCLUSIVE MATERIALS FOR ATTENDEES
Description Advantage Standard

SOLD  Notebooks – Include your logo to the cover of notebooks provided to ACWA conference attendees at check-in. $7,500/year $11,250/year

SOLD  Tote Bags – Include your logo on 1,000 tote bags provide to ACWA conference attendees at check-in. $6,000 $9,000

SOLD  Badge Pouches – Include your logo on all name badge pouches which are required for admittance to 
sessions and meal functions and provided to ACWA conference attendees at check-in. 

$5,000 $7,500

SOLD  Badge Lanyard – Include your logo on all name badge lanyards which are required to for admittance to 
sessions and meal functions and provided to ACWA conference attendees at check-in. 

$4,000 $6,000

MEAL FUNCTIONS
Description Advantage Standard
Tuesday Committee Meetings Lunch – Reach approximately 250 ACWA committee members by sponsoring 
this lunch.

$1,500 $2,250

Wednesday Opening Breakfast – Reach approximately 500-600 attendees by sponsoring the Opening Breakfast. 
Receive recognition as a sponsor during the meal function.

$2,500 $3,750

Wednesday Opening Breakfast Video – Reach approximately 500-600 attendees by sponsoring the video 
shown during the Opening Breakfast to kick off the conference.

$2,000 $3,000

Wednesday Lunch – Reach approximately 500-600 attendees by sponsoring this lunch. Receive recognition as a 
sponsor during the meal function.

$2,500 $3,750

Thursday Networking Continental Breakfast – Reach approximately 100 attendees by sponsoring this 
breakfast in the Exhibit Hall. Receive recognition as a sponsor during the meal function.

$1,500 $2,250

Thursday Lunch – Reach approximately 500-600 attendees by sponsoring this lunch. Receive recognition as a 
sponsor during the meal function.

$2,500 $3,750

Thursday Dinner & Entertainment – Reach approximately 150-250 attendees by sponsoring this fun evening 
dinner and a show. Opportunity also includes:
·	 2 free meal tickets to this function for registered representatives
·	 Custom signage with sponsor logo

$2,500 $3,750

ACWA’s Spring and Fall conferences are the premier destination for water professionals to learn and network. By 
sponsoring an ACWA conference you’ll reach more than 1,600 California water industry decision makers. 

CONFERENCE DATE AND LOCATION
Description Date Location

2019 Spring Conference & Exhibition May 5-10 Monterey, CA

2019 Fall Conference & Exhibition Dec. 3-6 San Diego, CA

The conference sponsorship amounts listed are cost per conference and co-sponsorships of items/events unless 
otherwise noted. Any item listed also may be exclusively sponsored.  

Each sponsorship opportunity below includes the Bronze-level sponsorship benefits listed on page 12. Additional 
benefits for each sponsorship opportunity appear under the listing.

SPONSORSHIP | CONFERENCE

Advantage pricing applies to ACWA public agency members, associates & affiliates. 
Standard pricing applies to non-members of ACWA.$
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SESSIONS
Description Advantage Standard

NEW  Individual Sessions – Reach approximately 400-500 attendees each session by sponsoring Sponsor 
Statewide Issue Forums or Town Hall Sessions. Opportunity also includes:
·	 Signage with sponsor logo in session room 
·	 Session banner ad in conference mobile app (640 pixels wide x 240 pixels tall) 

$1,000 $1,500

NEW  Track Sessions – Reach approximately 1,400 attendees by sponsoring a 2-day track session. Choose from 
Attorney, Finance, Energy, Water Trends or Region program tracks. Opportunity also includes:
·	 Signage with sponsor logo in each session room for 2-day period
·	 Session banner ad in conference mobile app (640 pixels wide x 240 pixels tall)

$2,000 $3,000

EXHIBIT HALL FUNCTIONS
Description Advantage Standard
Fruit-Infused Water Stations – Sponsor refreshing fruit-infused water stations offered in the Exhibit Hall during 
the conference.

$1,500 $2,250

Wednesday Morning Break – Sponsor a morning break and networking opportunity in the Exhibit Hall. $2,000 $3,000
Wednesday Afternoon Ice Cream Break – Sponsor the ice cream station in the Exhibit Hall for one of our most 
popular breaks. Opportunity also includes custom signage in front of the ice cream station and at the entrance of 
the Exhibit hall.

$2,000 $3,000

Tuesday Welcome Reception in Exhibit Hall – Reach approximately 1,400 attendees by sponsoring this 
popular reception. 

$1,000 $1,500

Wednesday Prize Drawing Fiesta Reception – Reach approximately 1,400 attendees by sponsoring chips, 
salsa and fiesta beverages during the main prize drawing night in the Exhibit Hall. Opportunity also includes:
·	 80 custom “Free Drink” tickets to hand out to attendees of your choice
·	 Sponsor logo on custom promotional signage in the Exhibit Hall and conference registration area
·	 Sponsor logo on reception invitations distributed to all conference at check-in

$2,000 $3,000

Tuesday Bar Sponsor at Welcome Reception – Be the exclusive sponsor to host the bar at ACWA’s Welcome 
Reception that kicks off the conference. Opportunity also includes custom signage at registration area and at 
entrance of the exhibit hall and full page ad in conference program booklet.

$10,000 $15,000

EACH SPONSORSHIP INCLUDES:
• Company representatives identified as sponsors on their ACWA conference name badge
• Acknowledgment as a sponsor with sponsor level in ACWA News 
• Listing on ACWA website with link to sponsor’s website 
• Company logo signage for specific sponsorship
• Recognition as a sponsor in Spring and Fall Conference & Exhibition booklets (conference sponsors only)
• Recognition as sponsor in conference mobile app
• Company logo displayed on media presentation during Fall Conference & Exhibition meal functions
• Admittance to Sponsor Lounge during Spring and Fall Conferences

SPONSORSHIP | CONFERENCE
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OTHER FUNCTIONS
Description Advantage Standard
GenJam Reception (Spring Conference only) – Sponsor this fun evening reception aimed at bringing all 
generations of water professionals together.

$2,000 $3,000

Outreach Reception (Fall Conference only) – Sponsor a special reception for the ACWA Outreach Ambassadors 
and members that play a key role in ACWA’s advocacy efforts. 

$2,000 $3,000

CUSTOM SPONSORSHIPS
Description Advantage Standard
General Sponsorship – “Name your price” with this flexible sponsorship opportunity. General sponsorship funds 
are used for conference costs at ACWA’s discretion.  

$500 
minimum

$750 
minimum

“Create Your Own” Sponsorship – Have an idea for an item you’d like to sponsor? Let’s work together to make 
your idea a reality.

$500 
minimum

$750 
minimum

Welcome Treat – Sponsor cookies, snacks, or other treats to welcome attendees to the conference. Request Pricing Request Pricing
Attendee Give-Away – Host a special freebie for conference attendees such as water bottle or pens. Request Pricing Request Pricing
Hotel Key Cards – Get your logo in the hands of ACWA conference attendees by sponsoring the hotel key cards. Request Pricing Request Pricing

SPONSORSHIP | CONFERENCE

EACH SPONSORSHIP INCLUDES:
• Company representatives identified as sponsors on their ACWA conference name badge
• Acknowledgment as a sponsor with sponsor level in ACWA News 
• Listing on ACWA website with link to sponsor’s website 
• Company logo signage for specific sponsorship
• Recognition as a sponsor in Spring and Fall Conference & Exhibition booklets (conference sponsors only)
• Recognition as sponsor in conference mobile app
• Company logo displayed on media presentation during Fall Conference & Exhibition meal functions
• Admittance to Sponsor Lounge during Spring and Fall Conferences

MOBILE APP ADVERTISING
Description Advantage Standard
Conference Mobile App Banner Ad (3 opportunities per conference) – Purchase a banner ad to appear 
on our Conference Mobile App during ACWA’s Spring and Fall conferences. Ads must be 600 pixels wide x 110 
pixels high. 

$1,500 $2,250

Conference Mobile App Activity Feed Ad – Get your ad in the activity feed of our Conference Mobile App during 
ACWA’s Spring and Fall conferences. Ads must be 650 pixels wide x 450 pixels high. 

$2,000 $3,000

ACWA’s Conference Mobile app provides all attendees with conference 
information such as maps, schedules, exhibitor information and speaker 

details and also allows them to interact with peers at the conference. 
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SPONSORSHIP | CONFERENCE

PRINTED PROGRAM ADVERTISING
Description Advantage Standard
Back cover: 5.5”w x 8.5”h (1 opportunity per conference) $2,750 $4,125
Inside front cover: 5.25”w x 8.5”h (1 opportunity per conference) $2,500 $3,750
Inside back cover: 5.25”w x 8.5” h (1 opportunity per conference) $2,500 $3,750
Full page: 5.5”w x 8.5” h $2,000 $3,000
1/2-page: 5”w x 4.25” h $1,500 $2,250
1/4-page: 2.25”w x 4.25”h $1,000 $1,500

Deadlines
• 2019 Spring Conference – April 5, 2019
• 2019 Fall Conference – October 11, 2019

Specifications
• All ads are in color.
• High resolution (300 dpi) JPEG, TIFF or vector EPS 

files in CMYK color. Package all fonts or convert fonts 
to outlines. Press-ready PDF files preferred.

• ACWA is not responsible for the low resolution 
print quality of ads that do not meet the above 
requirements.

Mechanical Requirements

Ad Type Live Area Bleed
Back cover 5.5”w x 8.5”h 0.25” each side
Inside front cover 5.25”w x 8.5”h 0.25” each side
Inside back cover 5.25”w x 8.5”h 0.25” each side
Full page 5.5”w x 8.5” h 0.25” each side
1/2-page 5”w x 4.25” h 0.25” each side
1/4-page 2.25”w x 4.25”h 0.25” each side

File Submission
Ads must be electronically submitted in either of the two 
ways:
• If smaller than 20MB and your email system allows it, 

email file to carolh@acwa.com.
• For larger files that are unable to be emailed, use a 

file sharing service and send the download link to  
carolh@acwa.com.

EACH SPONSORSHIP INCLUDES:
• Company representatives identified as sponsors on their ACWA conference name badge
• Acknowledgment as a sponsor with sponsor level in ACWA News 
• Listing on ACWA website with link to sponsor’s website 
• Company logo signage for specific sponsorship
• Recognition as a sponsor in Spring and Fall Conference & Exhibition booklets (conference sponsors only)
• Recognition as sponsor in conference mobile app
• Company logo displayed on media presentation during Fall Conference & Exhibition meal functions
• Admittance to Sponsor Lounge during Spring and Fall Conferences

mailto:ashleyk@acwa.com
mailto:ashleyk@acwa.com
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FULL EVENT SPONSOR PACKAGE
Description Advantage Standard
DC Conference – Feb. 26-28, 2019 in Washington D.C.
This annual conference covers federal issues such as congressional and administration priorities, infrastructure, 
federal budget and program funding, and legislation. Typical attendance ranges from 150-200 attendees. 
Opportunity includes:
·	 Recognition as event sponsor in promotion emails to ACWA members
·	 Recognition as event sponsor on ACWA’s website with logo and link to your company’s website
·	 Recognition as event sponsor in attendee materials packet
·	 Recognition as event sponsor on table tents during Wednesday and Thursday breakfast programs
·	 Recognition as event sponsor on signage throughout the event

$2,500 $3,750

Legislative Symposium – March 2019 in Sacramento
This annual symposium covered statewide water policy issues and legislation. Typical attendance ranges from 100-
175 attendees. Opportunity includes:
·	 Recognition as event sponsor in promotion emails to ACWA members
·	 Recognition as event sponsor on ACWA’s website with logo and link to your company’s website
·	 Recognition as event sponsor on conference program signage and during luncheon
·	 One table to display promotional materials during the conference
·	 One free registration for the conference

$1,500 $2,250

Regulatory Summit – Fall 2019, location TBD
This annual event covers different regulatory topics related to the water industry each year. Typical attendance 
ranges from 100-175 attendees. Opportunity includes:
·	 Recognition as event sponsor in promotion emails to ACWA members
·	 Recognition as event sponsor on ACWA’s website with logo and link to your company’s website
·	 Recognition as event sponsor on conference program signage and during luncheon
·	 One table to display materials during the conference
·	 One free registration for the conference

$1,500 $2,250

Continuing Legal Education Workshop – May 7, 2019 in Monterey and Dec. 3, 2019 in San Diego
These annual workshops are paired with ACWA’s Spring and Fall conferences and covers legal topics of interest and 
offers continuing legal education credits for water professionals. Typical attendance ranges from 50-100 attendees. 
Opportunity includes:
·	 Recognition as event sponsor in promotion emails to ACWA members
·	 Recognition as event sponsor on ACWA’s website with logo and link to your company’s website
·	 Recognition as event sponsor on conference program signage and during luncheon
·	 One table to display materials during the conference
·	 One free registration for the conference

$1,500 $2,250

The following sponsorship opportunities for ACWA events are available on a first come, first served basis. Each event is 
targeted to a specific topic and sponsorship benefits range by event.

SPONSORSHIP | EVENT

BECOME AN ACWA SPONSOR

SPONSORSHIP RESERVATION 
Become an ACWA Sponsor by completing 
reservation from in this packet.

QUESTIONS? Please contact Carol 
Hutchings at carolh@acwa.com or 
(916) 441-4545.

ORDER FORM ?

mailto:ashleyk@acwa.com
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2019 ADVERTISING ORDER FORM
To submit your order, return completed form with payment to ACWA or email carolh@acwa.com

1  ENTER YOUR CONTACT INFORMATION
Organization’s Name: _____________________________________________________________  Date:  _______________________

Contact Person:  _________________________________________________  Email: _______________________________________

Full Address: ____________________________________________________________________  Phone: ______________________

Print Advertising in ACWA News Issue (Month, Year) Advantage Standard

Half Page Display Ad $2,000 $3,000
Half Column Back Cover Display Ad $1,200 $1,800
Full Page Business Profile (ACWA Associates Only) $2,500 N/A

Digital Advertising Instruction Advantage Standard

Website Display Ads Complete Website Display Ads section (below) See pricing below See pricing below
Exclusive Email Complete Exclusive Email section (below) $500 per email $750 per email
Email Banner Ad Contact Carol Hutchings on email and date availability $1,500 for two email $2,250 for two email
Webinar Complete Webinar section (next page) $2,000 $3,000

2  MAKE YOUR SELECTION(S)

Website Display Ads

Placement Location Placement Length (Advantage/Standard Pricing)
   Home Page  12 Months ($2,220/$3,330)      6 Months ($1,250/$1,875)      3 Months ($750/$1,125) 
   Newsroom Page  12 Months ($2,220/$3,330)      6 Months ($1,250/$1,875)      3 Months ($750/$1,125) 
   My ACWA Page  12 Months ($2,220/$3,330)      6 Months ($1,250/$1,875)      3 Months ($750/$1,125) 
   Member Directory Page  12 Months ($2,220/$3,330)      6 Months ($1,250/$1,875)      3 Months ($750/$1,125) 
   Careers & Opportunities Page  12 Months ($2,320/$3,480)      6 Months ($1,350/$2,025)      3 Months ($850/$1,275)
   Resources Page  12 Months ($2,320/$3,480)      6 Months ($1,350/$2,025)      3 Months ($850/$1,275)

Month Preference for your ad placement

Please submit ad 10 business days prior to the 1st of your ad placement starting month.

Exclusive Email

Company Web Address 

Subject Line

Customize Message

Date Preference for Sending Email (Must be at least 30 days prior to your advertising order submission date. Final send date will be selected by ACWA.)

Please submit company logo or any graphics with this order form.

Advantage pricing applies to ACWA public agency members, associates & affiliates. 
Standard pricing applies to non-members of ACWA.$
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Order & File Submission

Ads must be electronically submitted in either of 
the two ways:
• If smaller than 20MB and your email system 

allows it, email file to carolh@acwa.com.
• For larger files that are unable to be emailed, 

use a file sharing service and send the 
download link to carolh@acwa.com.

Webinar

Company Web Address Presenter Name

Topic

Month Preference for Webinar (Must be at least 3 months out from request date. Final webinar date will be selected by ACWA.)

Please submit webinar presentation material for review with this order form.

3  CALCULATE TOTAL AMOUNT  $ ______________

4  MAKE PAYMENT
 To charge sponsorship to your credit card (AmEx not accepted), contact ACWA Accounting at 916-441-4545
 Send form with check made payable to ACWA to: 910 K Street, Suite 100, Sacramento, CA 95814

To submit your order, return completed form with payment to ACWA or email carolh@acwa.com

2019 ADVERTISING ORDER FORM
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2  MAKE YOUR SELECTION(S)

1  ENTER YOUR CONTACT INFORMATION
Organization’s Name (EXACTLY AS YOU WANT IT PRINTED FOR RECOGNITION):  ________________________________________________________________

Contact Person:  _________________________________________________  Email: _______________________________________

Full Address: ____________________________________________________________________  Phone: ______________________

3  CALCULATE TOTAL AMOUNT OF YOUR SPONSORSHIP . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .  $ ______________

2019 SPONSORSHIP RESERVATION FORM   
To reserve your sponsorship, return completed form with payment to ACWA or email carolh@acwa.com

4  MAKE PAYMENT
 To charge sponsorship to your credit card (AmEx not accepted), contact ACWA Accounting at 916-441-4545
 Send form with check made payable to ACWA to: 910 K Street, Suite 100, Sacramento, CA 95814

Spring
Due: 4/5/19

Fall 
Due: 10/11/19 Conference Sponsorship Opportunities (pricing per conference or as noted) Advantage Standard

Notebooks (annual) SOLD $7,500 $11,250 
Tote Bags SOLD $6,000 $9,000
Badge Pouch (annual) SOLD $5,000 $7,500
Badge Lanyard (annual) SOLD $4,000 $6,000
Tue. Committee Meetings Lunch $1,500 $2,250
Tue. Welcome Reception in Exhibit Hall $1,000 $1,500
Tue. Bar Sponsor at Welcome Reception $10,000 $15,000
Wed. Opening Breakfast $2,500 $3,750
Wed. Luncheon $2,500 $3,750
Wed. Prize Drawing Fiesta Reception (includes 80 drink tickets for this function)  $2,000 $3,000
Thur. Networking Continental Breakfast $1,500 $2,250
Thur. Luncheon $2,500 $3,750
Thur. Evening Reception $2,000 $3,000
Thur. Dinner & Entertainment (includes 2 meal ticket to this function) $2,500 $3,750
Track Session (per track):   Attorney    Finance    Energy    Water Trends    Region Programs  $2,000 $3,000
Session (per session):   State Wide Issue Forum     Town Hall $1,000 $1,500
Exhibitor Demo Room ONLY 4 SPOTS $850 $1,275
Fruit-Infused Water Stations $1,500 $2,250
Ice Cream/Snack Break on Wed. $2,000 $3,000
Reception (per reception):   Gen Jam (Spring)    Outreach (Fall) $2,000 $3,000
Exhibitor Spotlight ONLY 5 SPOTS $300 $450
Mobile App Banner Ad FILE SUBMISSION 

Ads must be electronically submitted in either of the 
two ways:
• If smaller than 20MB and your email system 

allows it, email file to carolh@acwa.com.
• For larger files that are unable to be emailed, use 

a file sharing service and send the download link 
to carolh@acwa.com.

$1,500 $1,500
Ad in Mobile App Activity Feed $600 $900
Program Booklet Back Cover Ad $2,750 $4,125
Program Booklet Inside Front Cover Ad $2,500 $3,750
Program Booklet Inside Back Cover Ad $2,500 $3,750
Program Booklet Full Page Ad $2,000 $3,000
Program Booklet Half Page Ad $1,500 $2,250
Program Booklet Quarter Page Ad $1,000 $1,500
Opening Media Presentation $2,000 $3,000
Specialty Sponsorship:  Welcome Treat    Attendee Give-Away    Hotel Key Cards    Create Your Own Request Pricing
General Sponsorship – Name your price (Adv. $500 min./Std. $750 min.) $ $

Date: __________________

Other Event Sponsorships (Deadline: Contact Carol Hutchings) Advantage Standard

Washington, D.C. Conference $2,500 $3,750
Legislative Symposium $1,500 $2,250
Regulatory Summit $1,500 $2,250
Continuing Legal Education:   Spring    Fall $1,500 $2,250

QUESTIONS?
Contact Carol Hutchings  
at carolh@acwa com 

Advantage pricing applies to ACWA public agency members, associates & affiliates. Standard pricing applies to non-members of ACWA.
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