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Dear Greenbuild Community, 

In 2016 Informa Exhibitions and the U.S. Green Building Council (USGBC) welcomed nearly 20,000 
visitors to Los Angeles, California for our 15th annual Greenbuild International Conference and Expo—the 
world’s largest conference and expo dedicated to green building. 

Greenbuild 2016 brought together green building experts from around the world for three days of 
education sessions, renowned speakers, green building tours, networking, and an impressive expo. This 
year we were proud to continue to raise the bar, and it is with great excitement that we share with you the 
Greenbuild 2016 Sustainability Report, summarizing our sustainability initiatives and performance results.

With each show and destination, there are unique challenges, but also greater opportunities. Located in 
southern California, Los Angeles has experienced severe drought conditions for the past several years. 
With water on everyone’s mind, Greenbuild 2016 debuted the first WaterBuild Summit, convening the 
change makers designed to introduce healthy, efficient, and sustainable water solutions in building and 
infrastructure. 

Each year we push to improve performance tracking and 2016 was no exception. For the first time ever, 
Greenbuild will purchase Water Restoration Certificates to offset our water use at the convention center 
and will also create a water footprint for the conference, tracking consumption from food, hotels, paper, 
freight fuel, and venues. 

As in years past, we worked closely with our key venue partners to minimize waste and maximize waste 
diversion. Both venues, the Los Angeles Convention Center and Microsoft Theater at LA Live, stepped up 
to the plate to implement front-of-house composting and extensive recycling efforts. The culmination of 
these efforts resulted in a very successful 90% event diversion.

We are proud of the hard work and results achieved at Greenbuild 2016 and extend thanks to our event 
partners who worked hard alongside us to make it all possible. As we set our sights on 2017, we are 
excited to bring Greenbuild to Boston – the first city in the nation to require a green building standard. 
We are eager to work with the city of Boston to host an event that leaves a legacy. 

We look forward to seeing you there!

Sincerely,

Kate Hurst
Vice President, Community Advancement 
Conference & Events
U.S. Green Building Council

Lindsay Roberts
Greenbuild Show Director
Informa Exhibitions

MESSAGE FROM GREENBUILD
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ABOUT GREENBUILD

Greenbuild is the world’s largest conference and expo dedicated to green building. The green building 
community gathers to share ideas and mutual passion at Greenbuild, sparking a contagious buzz throughout 
the week. 

When industry leaders, experts and frontline professionals dedicated to sustainable building in their everyday 
work come together, the result is a unique and palpable energy. Participants are invigorated and inspired. They 
find themselves equipped to return to their jobs with a renewed sense of purpose. 

Greenbuild features three groundbreaking days of inspiring speakers, invaluable networking opportunities, 
industry showcases, LEED workshops, and tours of the host city’s green buildings. 

531

138,960

UNIQUE

18,079

2016 DEMOGRAPHICS

24% 
Architecture/Engineering
& Design Firms

14% 
Contractors & Builders

10% 
Government & Utilities

8% 
Manufacturing

16% 
Professional Services
Consulting/Education

6% 
Real Estate

7% 
Trade Associations/
Non-Profits

5% 
Students
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The Greenbuild Team strives to improve sustainable event performance each year through meaningful stakeholder 
education and collaboration. To understand the impacts of our efforts, our team and our event partners carefully 
track hundreds of sustainability-related indicators. Greenbuild key performance indicators (KPIs) are presented 
below to give you a snapshot of our efforts and performance.

Measuring the water footprint of an event takes into account the direct water use (i.e. water that comes 
directly from the tap) and indirect water use (water used to produce goods used for the event such as 
paper and food). Greenbuild has always tracked its direct water use at the convention center, but we 
felt it was time to take the first steps to measuring the way water is used to produce our event. In doing 
so, we hope to create a clear frame of reference that helps us be more efficient and sustainable with our 
water use. The water footprint of Greenbuild 2016 measured in at 11,947,803 gallons, the equivalent of 
18 Olympic-sized swimming pools. 

GREENBUILD SUSTAINABILITY PERFORMANCE AT-A-GLANCE

Greenbuild Key Performance Indicators 2016

GHG Emissions Per Participant (lb CO2e) 866 lb

GHG Emissions Offset (%) 100%

Total Waste Per Participant (lb) 10.76

Total Waste Diversion (%) 90%

Sustainable Signage Sourced (%) 88%

Materials Donated to Local Organizations (lb) 14,515 lb

Food Donated (lb) 1,998 lb

Hotels - Walking Distance (1 mi) (%) 29%

LEED Certified Venues (#) 2

TripAdvisor GreenLeaders Certified Hotels 36%

Exhibitor GMEGG Participation (%) 50%

Green Exhibitor Award Participants (#) 238

CENTER

Waste Diversion at Convention Center (%) 90%

Waste Diversion Over Convention Center Baseline (%) 18%

Local Food Sourced at Center (<100 miles, % by weight) 56%

Regional Food Sourced at Center (<500 miles, % by weight) 87%

USDA Organic Food Sourced at Center (% by weight) 7%

CELEBRATION EVENT

Waste Diversion at Celebration Venue (%) 83%

Local Food Sourced at Celebration Venue (<100 miles, % by weight) 38%

Regional Food Sourced at Celebration Venue (<500 miles, % by weight) 60%

USDA Organic Food Sourced at Celebration Venue (% by weight) 15%

In 2016, 
Greenbuild 

measured its 
event water 
footprint for 
the first time.
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The USGBC has established seven long-term objectives for improving the sustainability performance of 
Greenbuild. We believe these objectives address the most relevant event impacts of both Greenbuild and the 
meetings and events industry. 

1. Move Toward a Zero Waste Event 

2. Increase Stakeholder Education and Engagement 

3. Improve Sustainable Sourcing 

4. Improve Performance Tracking 

5. Reduce Greenhouse Gas Emissions 

6. Positively Impact Communities 

7.  Catalyze the Advancement of Green Building Initiatives and Sustainable 
Operations within the Hospitality Industry

OBJECTIVES & GOALS
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Events can be material intensive affairs. Waste from large events is generated in high volumes, 
and can be complicated and challenging to dispose of. It is also often highly visible to attendees 
and exhibitors. Because the materials used for a show vary immensely, the industry is faced with 
challenges in the sourcing of materials that can easily be reused, recycled, or composted and 
still meet a standard in look, feel, and function. Additionally, finding waste processing partners to 
responsibly dispose of common event materials can be a challenge.

2016 was the first Greenbuild event to successfully 
eliminate the customary conference bag given to 
event attendees. The Greenbuild team is dedicated 
to delivering high-quality events while eliminating 
and reducing materials that are not essential to a 
great conference experience. 

Every year USGBC and Informa assemble a waste 
planning and management team comprised of 
convention center staff, catering staff, waste 
haulers, waste processing facilities in the region, 
and other key event partners. The team meets 
bi-monthly for 5 months prior to the show to find 
responsible waste diversion solutions for as many 
materials as possible, helping Greenbuild achieve 
some of the highest waste diversion rates of any 
conference and exhibition in the industry.

MOVE TOWARD

OVER 336.82 TONS of materials from landfills. 

Since 2012 Greenbuild has diverted 

A ZERO WASTE EVENT
ISS

UE

ACTIONS
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CASE STUDY

Composting in California
Composting is an important part of improving waste diversion. Sending organics and food scraps from 
convention and exhibition center kitchens is a straightforward process that can be managed by most cities 
across the globe. Today, compostable food and beverage serviceware options that can be used as alternatives 
to plastic products derived from petroleum are commonplace. Cups, plates, bowls, and utensils can be made 
from materials like starch (e.g. corn, potato, tapioca), cellulose, soy protein, and lactic acid. These products 
look, feel, and function like plastics and are attractive to environmentally conscious businesses and individuals 
because they are produced using renewable raw materials that decompose back into carbon dioxide, water, 
and biomass when composted under specific conditions.

However, when making front-of-house composting an option to attendees and introducing compostable 
serviceware to help facilitate the process, centers face a huge challenge. 

Three big problems currently exist with using these materials: 

•  The public cannot tell the plastic and compostable materials apart, resulting in a lot of contamination at 
composting and recycling facilities. 

•  Most of these products do not decompose in the timeframe commercial compost facilities need them to, 
leaving residual globs of PLA matter that must then be sifted out of the organic material and end up being 
sent to landfill. 

•  Although serviceware products are certified as “biodegradable” and “compostable,” there are currently NO 
products that exist within the market that meet the organic standards for compost feedstock (the basis for 
dirt that can be used to grow certified organic foods). These certified biodegradable serviceware products 
generally contain prohibited ingredients as binders, and are not allowed as feedstock in compost for organic 
growers. If waste handlers want to sell their product as organic, which delivers a higher price point, commercial 
composters are required to remove such items from any compost intended for the organic market.

Because of this, more and more compost facilities across the country are refusing 
to take compostable serviceware in their organics stream, making it harder for 
centers who want to provide this service.

In 2011, California Legislature and Governor Brown set an ambitious goal that the 
state must reduce, recycle, or compost 75% of their waste by 2020. To meet this 
goal, the state projects that an additional 23 million tons of material will need 
to be source reduced, composted, or recycled. Current capacity in the state for 
recovering organics is less than half of what will be needed by 2020. 1 

With state mandates on waste diversion and consumer demand growing, 
composting is becoming big business in California. Greenbuild and the Los 
Angeles Convention Center partnered with the regionally located Agromin, 
one of the largest processors of organics and green waste in the state, to 
manage the compost stream from Greenbuild. Though they do not typically 
take compostable serviceware, which was typical of every processing facility we 
contacted in southern California, they agreed to take our material. Knowing that 
the compostable serviceware in the waste stream would not break down in the 
45-90-day turn-around from organics to soil amendment, Agromin agreed to 
keep the material for two cycles before sifting out any residual matter. Agromin 
provides certified and non-certified organic soil amendments so processing our 
waste stream as non-organic was not an issue for the facility. 

The industry will need to dissect this challenge together to find solutions. 

1 http://www.calrecycle.ca.gov/Publications/Documents/1538/20151538.pdf



GREENBUILD INTERNATIONAL CONFERENCE & EXPO 10

CASE STUDY

Waste Sorting Amplified
Achieving the highest waste diversion rate of any Greenbuild and Celebration event to date takes months 
of planning and support from our waste vendor partners. Each year, USGBC and Informa assemble a waste 
planning team comprised of venue staff, catering staff, waste haulers and processors, general service 
contractors, janitorial crews, and other key vendors. In the five months leading up to the event, the waste team 
creates a waste management plan that details everything from bin signage that will effectively manage waste 
by attendees and exhibitors to how each item of the waste stream will be sorted and transported for recycling 
or reuse. A key piece to successful waste diversion is the effort that comes from the waste vendor partners 
who manually sort waste streams back-of-house. This effort provides haulers cleaner streams to manage and 
recycle the waste more effectively. 

As part of their regular operating procedure, The Los Angeles Convention Center (LACC) recycles cardboard, 
construction and waste debris, visqueen, and paper. Additionally, the center also has an active ongoing back-
of-house waste sorting program and area affectionately called “The C.U.R.B” - Commitment to Using our 
Resources Better. The C.U.R.B is instrumental in helping LACC achieve an annual waste diversion rate of 72% 
by hand sorting glass, aluminum, and plastics #1 & #2 from the waste stream for recycling. To reach our goal 
diversion rate of 85% we expanded this program to capture carpet and carpet padding, all plastics #1-7, tin 
metal, and all front-of-house compost items.

Through the help of our vendor partner United Service Companies and LACC janitorial contractor ABM, the 
waste team identified a new waste management process that included single stream materials collection and 
created a larger materials recovery area for the show. All waste streams from the show were sent to a specific 
sorting area. Sorting teams reviewed each bag of waste collected throughout the center and sorted out any 
recoverable items. 

In 2016, waste sorting was also implemented at the Greenbuild Celebration venue, the Microsoft Theater. 
Working in partnership with Zero Waste Company, signage was created and staff was made available to help 
attendees dispose of waste during the event. Teams set up a waste sorting station back-of-house to further 
source separate items and reduce any contamination in the waste streams.
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Each year, tens of thousands of green building professionals from across the globe unite to learn, 
share, and inspire with the goal of advancing the green building movement. While onsite at 
Greenbuild, we want attendees to learn and talk about green building concepts, and introduce 
other important issues around natural resource management and event impacts that attendees 
and vendors will actively partake in. There is always an opportunity to create more meaningful 
engagement with our stakeholders. It is important for Greenbuild to explore the unique opportunities 
and challenges of our host destination and look for ways to leave a positive impact. 

The WaterBuild Summit was created to address the water crisis across the world. This summit was 
strategically launched in Los Angeles, as the city and state are in the middle of a historical drought. The 
summit will be a three-year program.

All attendees at Greenbuild 2016 were made aware of average daily water consumption statistics and 
encouraged to pledge for change and restore some of that water used. Through a simple text message, 
attendees had the opportunity to each pledge 1,000 gallons of water be restored to watersheds in need.

INCREASING STAKEHOLDER

EDUCATION & ENGAGEMENT
ISS

UE

ACTIONS

This year almost 200 attendees participated in 
the WaterBuild Summit – a day-long session focused 
on addressing water resource challenges. 

WaterBuild
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CASE STUDY

Thirsty for Change - WaterBuild 2016
Water was on the forefront of everyone’s mind at Greenbuild 2016. The host destination of Los Angeles is 
located in the heart of southern California which has been experiencing severe drought conditions for the last 
8 years. 

WaterBuild, the new water summit at Greenbuild was created to convene change makers for discussion and to 
introduce new ideas around the healthy, efficient, and sustainable water solutions in buildings and infrastructure. 
Industry professionals in policy, buildings, infrastructure, design, finance, energy, and manufacturing assembled 
to workshop ideas, discuss challenges and opportunities for reducing for reducing water use, strategies for 
providing healthy drinking water, and innovative water saving technologies and policies.

BIG PICTURE
Keynote speaker Dr. Michael E. Webber, Deputy Director, Energy Institute, The University of Texas at Austin, 
presented on a holistic way of thinking about energy and water. Discussing the macro approach to the 
interdependence of these two resources, Dr. Webber, a leader and teacher in the field of energy technology 
and policy, explained how energy and water supplies are linked and how problems in either can be crippling 
for the other. He also explained how current population growth, economic growth, climate change, and short-
sighted policies are likely to make things worse. Dr. Webber concluded that with more integrated planning and 
a focus on long-term sustainability, we can work together to ensure a brighter future. 

LOCAL SOLUTIONS
In April 2016, Los Angeles County made a commitment to draft a “net-zero water ordinance” by April of 2017. 
To help the county with this ambitious new project, WaterBuild attendees were invited for a special session 
with L.A. County government and policymakers to brainstorm local and regional approaches to reducing 
water consumption. Discussions were focused on identifying water efficiency measures, alternative onsite 
water sources (e.g., gray, black, foundation, and rain waters), regional recycled water systems, additional 
groundwater rights, and other offsite and other offsite and onsite water conservation projects. The session 
served as a unique opportunity to both illuminate challenges to Los Angeles County’s water infrastructure 
and supply as well as elicit thoughtful contributions from the Greenbuild community for how the nations most 
populous county can chart a bold new course towards net-zero water use.

WaterBuild
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CASE STUDY

Change the Course
According to the World Economic Forum, water crises are the top global risk to society over the next decade. 
Several of the world’s largest rivers – including the Colorado River, which supplies water to the city of Los 
Angeles, are now so over-tapped that they discharge little to no water to the sea for months at a time. 
Engaging attendees on global issues like this one are an important part of Greenbuild, especially this year in 
Los Angeles, a city at the center of an ongoing water shortage. In partnership with Change the Course, a first 
of its kind national water initiative, attendees contributed 33,000 gallons of water to regional ecosystems in 
need. 

By simply sending a text, attendees made a personal pledge to conserve water. For each pledge-text made, 
Change the Course returned 1,000 gallons of water to rivers and wetlands across North America. Water 
restoration is achieved in two ways: support from corporate sponsors and through restoration. Corporate 
sponsors turn these pledges into dollars to support on-the-ground restoration projects. Bonneville 
Environmental Foundation, a founding organization of Change the Course, partners with on-the-ground 
conservation organizations to support a variety of water restoration projects. Some projects generate 
volumetric benefits that are reported through BEF’s Water Restoration Certificate® Program. 

Throughout the Los Angeles Convention Center, in education sessions, and through social media, Greenbuild 
attendees were reminded to make the pledge with specific Change the Course signage, speaker reminders, 
and tweets.
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From printed materials to carpet, food and beverage, and merchandise, each item that makes up 
Greenbuild is carefully sourced, taking health, the environment, and the impact on those who made it 
into consideration. Water was the central focus of the event this year and looking at ways to reduce 
water was our first attempt at tracking this impact. 

Greenbuild seeks to source a majority of food and beverage 
products locally and regionally. 44 % of all food was sourced 
locally (within 100 miles) and 69% sourced regionally (within 
500 miles).

For the first time in Greenbuild history, we eliminated the 
conference bag given to attendees at registration in an 
effort to reduce the volume of material produced for the 
show.  

IMPROVE SUSTAINABLE SOURCING
ISS

UE

ACTIONS
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CASE STUDY

Greenbuild Celebration
The Greenbuild Celebration is always a highly-anticipated key event and an unforgettable experience.  
Attendees are inspired by speakers as diverse as presidential candidates to Oscar winning film directors and 
world renowned journalists. The speakers and musical acts play a large part in making the event a magical 
one, and the event is always held at special venue that showcases local, fresh, and sustainable food and décor. 

The unique space between the Staples Center Area, Microsoft Theater at LA Live, made for a Celebration 
event that was held booth indoors and out. A main focus of the event was to incorporate all elements of these 
spaces in a way that could be fun, interactive, and impactful. The catering team was challenged to source a 
majority of food and beverages locally and regionally, with local farmers getting the opportunity to showcase 
their delicious goods and products throughout the event. 

Décor for the event was sourced from collected items from the various offices within the LA Live space, as 
well as the Staples Center. Teams repurposed items into the colorful decor throughout the event itself. Paper, 
aluminum, and wooden pallets were used to create pin wheels and paper vines. Using compostable straws and 
aluminum cans, teams created festive pinwheels which went into the reusable live hedge walls, the general 
seating tables, and the cabanas. Aluminum strips were inserted into the lattice “wall” fencing that divided the 
specialty reception areas along with the hedges to infuse color and texture while loosely connecting the areas 
together. Lastly, the entire backdrop of the band stage was created from pallets collected on-site to give the 
illusion of a building skyline, uplit with LED lighting and hung in various patterns.

The team responsible for pulling this whole event together is Eventologie, a Greenbuild partner since 2005. 
Over the years the company has worked to implement sustainable solutions they’ve learned at Greenbuild into 
other client events. According to April Trigg, owner and manager, “The biggest way we’ve seen our efforts pay 
off is when we are able to convert events from using over 20,000 pieces of non-recyclable serving ware items 
to all compostable service ware while also implementing an effective composting program.”
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The Greenbuild team values the adage “you can’t manage what you don’t measure.” To ensure 
we are effectively managing our event impacts and improving performance over time, we track 
hundreds of sustainability indicators around waste, energy, emissions, and sourcing. Collecting 
these metrics in a timely manner from vendor partners often proves difficult when tracking 
sustainability performance is not a common exercise.

This year pre-con meetings with the celebration venue included detailed discussions on waste management 
and tracking to improve the quality of data collected and the time frame in which it will be gathered. 

The Greenbuild event team made vast improvements to the Greenbuild Mandatory Exhibitor Greening 
Guidelines (GMEGG) in 2016. Streamlining the process and adding a scoring component has made it easier 
for more exhibitors to participate and benchmark their practices against their peers. Additionally, GMEGG 
participants who filled out the “Your Sustainability Story” section were automatically entered for the Green 
Exhibitor Award program. Winners were awarded a plaque, show signage directing attendees to visit their 
booths, and press coverage on social media and Greenbuild TV. Additionally, this year the Best in Show 
winner received a complimentary booth space (worth the value of a 10X10 booth) for Greenbuild 2017 in 
Boston. 

Greenbuild requires vendors to submit Vendor Sustainability Plan documents at different stages of the 
event planning and data collection process. This year all documents were put in an online format and 
greatly simplified making the process faster and easier for team members to review documents and provide 
feedback and support in a timely manner.

IMPROVE
PERFORMANCE TRACKING

ISS
UE

ACTIONS

Greenbuild sustainability KPIs 
are highlighted on page 6 
and a summary of historical 
performance can be found in 
Appendix A. 

Details around our 
measurement boundaries and 
quantification methods can be 
found in Appendix B.
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The Water Footprint of Greenbuild
As California continues to experience another year of drought conditions, Greenbuild recognized an opportunity 
to begin measuring the water footprint of the conference. Though Greenbuild has always tracked water use 
at the host convention center, it was time to examine our water impacts in greater detail and focus on several 
high-impact areas to calculate the water footprint of the event. According to the Water Footprint Network, 
“The water footprint measures the amount of water used to produce…goods and services.” By tracking water 
use throughout Greenbuild, we are then able to examine ways to reduce our footprint and overall manage our 
consumption. 

For Greenbuild 2016, the water consumption of the following goods and services was tracked: 

• Los Angeles Convention Center water use for the duration of Greenbuild 2016

• Microsoft Theater at LA Live Celebration Event venue water use for duration of Celebration Event 2016

• LEVY food and beverage procured for Greenbuild 2016

• Wolfgang Puck Celebration Event food and beverage procured for Celebration Event 2016

• Freeman Freight Fuel and TMS shuttle fuel

• Paper procured for Greenbuild 2016

• Occupied Hotel Room Nights

This covers some of the most water intensive goods and services 
at a conference, and ranges from the direct water footprint – the 
actual water consumed by individuals, to the indirect water footprint 
– the summation of all water footprints consumed in each product. 
Food and beverage items accounted for the largest footprint, 
specifically LEVY prepared food and drink items. This was due in 
part to water intensive products, including coffee, tea, and different 
varieties of nuts and meats. As Greenbuild continues to focus on 
water, we will continue to look at these and other water intensive 
items to limit use and find alternatives such as more vegetarian meal 
options. Another large footprint of the conference was hotel room 
nights. In Los Angeles, the average water use per occupied room is 
approximately 167 gallons2; this equated to about 2 million gallons of 
water for the total conference. Greenbuild will continue to improve 
this performance tracking, and begin to better manage the water 
footprint of the event, to change how the conference consumes 
water.

The Financial Impact of Water Scarcity 
To further understand the future risk of hosting a conference in a region experiencing drought conditions 
for the past several years, Greenbuild 2016 calculated the estimated risk of water scarcity in monetary terms 
at the Los Angeles Convention Center. In addition to the environmental impacts of water scarcity, there are 
also several financial impacts caused by reduced availability and access to water to operate a building. To 
determine this risk, we used the Water Risk Monetizer tool3, which correlates local water scarcity to factors 
that contribute to the cost of water and revenue risk, such as demand. According to this tool, there is a 
potential increase in operating costs as a result of water scarcity. Due to the high physical water scarcity risk 
for LACC there is a high likelihood the water risk premium will be realized. The potential revenue loss for LACC 
is low as a result of water scarcity in the region. The estimated quantity of water required to generate revenue 
does not exceed the facility’s share of water in the basin. 

CASE STUDY

2 http://scholarship.sha.cornell.edu/chrreports/17/      3 https://tool.waterriskmonetizer.com/index.htm 

Purpose/Impacts Gallons Consumed

Venues 858,516.34 

Food and Beverage 5,620,943.61 

Fuel 17,073.15 

Paper 3,426,444

Hotel Room Nights 2,024,825.78

TOTAL 11,947,802.89 Gallons
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GMEGG Gets a Makeover in 2016
Each year, Greenbuild exhibitors play a large role and have an even larger impact on the onsite sustainability 
efforts of the conference. With hundreds of booths on the expo hall floor each year, it is a necessity that 
exhibiting companies commit to sustainable exhibiting practices. The Greenbuild Mandatory Exhibitor Greening 
Guidelines (GMEGG) are a set of greening guidelines each exhibitor agrees to follow at Greenbuild. To ensure 
compliance, exhibitors complete a mandatory GMEGG survey, which collects information on booth design, 
construction, and operations. Additionally, Greenbuild randomly selects 10% of exhibitors to meet with onsite 
to perform an audit and ensure GMEGG requirements are met. 

For 2016, the Greenbuild Team worked to redesign GMEGG, and combine the survey with the Green Exhibitor 
Award resulting in a streamlined, more efficient on-line survey to help improve exhibitor performance tracking. 
The survey is divided into six sections, each containing multiple questions with a given point value based on 
its environmental impact. These sections included:

1. Energy Conservation

2. Booth Materials

3. Shipping Practices

4. Water Reclamation

5. On-site Operations

6. Your Sustainability Story (optional)

Based on submitted answers, each company receives a GMEGG Score reflective of their booth’s environmental 
impact. Exhibitors who wanted to go the extra mile can also submit an optional sustainability story about 
their booth. This gives exhibitors the opportunity to tell Greenbuild what they were doing above and beyond 
GMEGG. Based on these stories, three companies were recognized as the 2016 Green Exhibitor Award Winners 
for showing their innovation and commitment to sustainability.

CASE STUDY

MOST INNOVATIVE 
Roll-A-Shade 
Roll-A-Shade’s booth structure consists 
of scrap racking that was cut from the 
company’s current warehouse racking. 
The metal was repurposed to create 
a booth that could be used in the 
future, converted back into warehouse 
racking, or recycled.

BEST IN SHOW
Quanex Building Products 
For the past 5+ year, Quanex has 
reused their entire booth structure. 
The booth is configured as a pod type 
system, allowing them to bolt-on or 
remove sections depending on each 
size, to minimize shipping weight, 
materials, and space. 

SMALLEST ENVIRONMENTAL 
IMPACT
Skanska
Skanska created a zero-waste booth, 
in which the company gives out no 
collateral, and focuses rather on 
conversation and technology for 
follow-up needs. 

4 EPA Greenhouse Gas Equivalencies Calculator

Since 2002, Greenbuild has offset 109,043 MTCO2e to make the event carbon Neutral. 

This is equivalent to the carbon sequestration of 103,221 acres of US forests in one year. 

of exhibitors  
completed GMEGG

High Score Avarage Score exhibitors scored  
80 or above

61% 77.2 12589
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Greenbuild is carefully planned and designed each year to provide attendees with an educational 
and inspiring onsite experience. Likewise, we strive to support local business and communities 
that help make Greenbuild possible. Our goal to positively impact communities is three-fold. First, 
through careful supply chain management, we support businesses and communities that help 
make Greenbuild possible. Second, we strive to leave a lasting legacy in the local host community 
that will positively impact residents for years to come (e.g., our annual Greenbuild Legacy Project). 
Finally, we look to leave the local hospitality community as a stronger, more sustainable event 
destination (e.g., improved waste practices, newly established relationships within the community). 

As an event, we are seeing a decline in the leftover materials donation, due in part because our  
exhibitors are becoming savvier about booth design and material reuse – which is a good thing!  

In an effort to expand on-site awareness, sustainability facts 
were added to all directional signage. The addition of Change 
the Course signage also had a positive impact on attendee 
awareness of water restoration projects.

A free onsite yoga class was made available to attendees 
prior to expo opening to give participants a moment to relax, 
exercise, and get ready for the days ahead.

POSITIVELY IMPACTING 
COMMUNITIES

ISS
UE

ACTIONS

This year Greenbuild attendees put water back in the Colorado River, the main water source for the people 
of Los Angeles. Through the Change the Course initiative attendees texted their pledge to make change 
and in doing so put 33,000 gallons of water back in the mighty Colorado River. 
http://www.changethecourse.us 
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S.T.E.A.M. Powered Legacy
For kids, nothing beats hands-on learning. Providing the opportunity for kids to design, build and break down 
projects using ‘rescued materials’ was the focus of this years’ Greenbuild LA Legacy Project. The local Los 
Angeles chapter of USGBC chose to support T4T.org in updating their maker space to an Eco-Tech Maker Space. 
The space was created on the idea of reimagining donated or ‘rescued materials’, even items typically coined 
as trash (wood scraps, wire, packing materials) from local manufacturers for kids to use as they brainstorm, 
design, problem solve, build prototypes, test and retest projects like a futuristic car or eco-vehicle.  The 
Legacy Project is focused on helping T4T update its current S.T.E.A.M. (Science, Technology, Engineering, Art, 
Math) curricula, hands-on learning and environmental stewardship to an Eco Tech Maker Space. Upgrades and 
tools ranged from digital outreach programs related to 3D Design and modeling to coding and stop motion 
animation. Work also included assistance with making it a ‘green’ space by incorporating design elements 
which will minimize heat impacts on the building. 

This project will help prepare students across an underserved region of Los Angeles county to lead a green 
economy. With 15 of every 20 new jobs in California requiring S.T.E.A.M. skills, students, parents and teachers 
will benefit from the upgrades made by providing integrated technology and improvements in the project 
based learning center. 

CASE STUDY
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Access for All
In 2008, USGBC developed a scholarship program for Greenbuild as part of the organization’s mission and 
guiding principle of fostering social equity. The scholarship seeks to grant conference access to people that 
otherwise couldn’t afford to attend. Greenbuild scholarships provided full access to Greenbuild and the 
Communities & Affordable Homes Summit for 87 attendees, with representatives from each continent. All of 
the scholarships include access to online education at USGBC, and 65% of the scholarships included travel and 
lodging. Around 35 additional scholarships were awarded for the Communities & Affordable Homes Summit. 
In total, 122 scholarships were awarded.

The application process requires applicants to demonstrate why they want to attend Greenbuild, what they 
hope to achieve by coming to the conference and how they plan to advance the green building movement. 
Over 52% of the scholarship recipients identified as being from minority populations. The average household 
income for scholarship recipients was $38,000 annually. The average age of scholarship recipients was 28 
years. 64% were female and 36% were male.

Scholarship recipients attended a pre-Greenbuild orientation and began to develop relationships through a 
scholarship group on Facebook. During Greenbuild, daily huddles and a special breakfast brought recipients 
together with USGBC’s local staff and LEED Fellows to develop their network and debrief on their Greenbuild 
experience. Post Greenbuild, scholarship recipients will be introduced to local staff in their area to further their 
long term engagement.

CASE STUDY

This year Hanley Wood built a model home on the show floor and chose 
to donate just about everything from the exhibit. Donations from the 
home included construction materials such as doors, windows, kitchen 
and bathroom cabinets, countertops, a sliding glass door, and patio 
decking. Additionally, they donated all the appliances and décor which 
included a washer & dryer, cook top, oven, LIVE Grow Wall with plants, 
rugs, and books.

All items were donated to local non-profits including Habitat for 
Humanity and T4T.org; which will repurpose the materials to support 
S.T.E.A.M. (Science, Technology, Engineering, Arts and Math) education 
programs for underserved communities in the Los Angeles region. 

EACH YEAR, THE GREENBUILD EXHIBITOR DONATION PROGRAM, organized by Freeman, 
collects leftover booth materials from Greenbuild Exhibitors. In 2016, exhibitors donated just over 
14,500 pounds of materials. For the past few years we’ve seen this number decrease as our 
exhibitors become more savvy in sustainable exhibition practices, bringing less materials and 
shipping back items that can be reused. A majority of the donation weight this year came from 
KB Homes, and our donation recipients were happy to have the gifted items. 

52% $38,000
identified as being from 
minority populations

28
average ageaverage household 

annual income

SCHOLARSHIP RECIPIENTS

64%

36%
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Greenbuild provides a unique opportunity for our events team to combine two passions—green 
building and “green meetings.” Ensuring that Greenbuild is a sustainable event is part of USGBC’s 
organization mission, but as event organizers, we do not want our work to stop there. While 
hosting Greenbuild in a new destination each year requires significant work around implementing 
sustainable practices, the benefit is that Greenbuild touches and affects a new destination and 
hospitality community every year. Challenges persist on the best way to proactively engage the 
hospitality community, to make content easily accessible and actionable and to leave a lasting 
impact. Greenbuild also has little influence on whether vendors or venues will continue to offer 
sustainable services and solutions after the event. 

The work of the local host committee this year was focused 
specifically on advancing the sustainability aspects for hotels 
by offering LEED Gap analysis for hotels in the room block of 
the show. 

Onsite meetings and hotel audits provide opportunities to 
hear directly from hotels about their challenges and successes 
so that we can provide resources to help them advance 
sustainability at their properties. We use these lessons and 
insights to shape our work with future host destinations.

Continue to improve the Greenbuild Sustainability Report 
and sustainability communication methods to make the story 
and information approachable to event organizers and others 
seeking to glean best practices. 

CATALYZE THE ADVANCEMENT OF 

OPERATIONS WITHIN THE HOSPITALITY INDUSTRY
GREEN BUILDING INITIATIVES AND SUSTAINABLE

ISS
UE

ACTIONS
Informa hired a new Head of Sustainability 
who oversees sustainable operations within 
each individual office globally. He had each 
office form a small team responsible for 
improving sustainability on an employee 
level – new/improved recycling efforts, 
awareness into health and wellness, 
building donation/charity programs, and 
constantly keeping in touch with each other 
for new ideas and inspiration. Informa is 
committed on a global level to start taking 
the small steps toward a more sustainable 
corporation. Locally, the office is committed 
to continuing their sustainability journey 
by engaging their larger event portfolio in 
sustainability efforts.
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Downtown is “Greening Up”
Every year, the Greenbuild Greening Subcommittee is focused on ensuring that Greenbuild creates a lasting 
change in the host destination. The mission of the 2016 Greening Committee, co-chaired by Drew Shula, 
Founder & Principal, Verdical Group and Jed Donaldson, Associate Principal, Johnson Fain, is to educate local 
businesses and the hospitality sector within a 1.5-mile radius of the downtown Los Angeles Convention Center 
on ways to “green” their operations. 

Efforts to promote sustainable operations and resource options to make it happen were delivered by the 
Committee through a comprehensive step-by-step “Greening Toolkit.” The Toolkit helped  hotels and businesses 
connect with local programs, such as the Los Angeles Green Business Program and Green Lodging Program 
and provided insight on how to incorporate easy strategies that aid in saving energy and water within typical 
operations—even which cleaning supplies to use. 

The Greening Committee teams set out on foot, in a specific walk zone within the 1.5-mile radius, to spread 
the word on these sustainability methods to the local community, which could have a significant role in 
contributing to Greenbuild’s impact in the area. On average, each of the 11 pairs of the Greening Committee 
members connected with 10 hotels or businesses during their outreach. The Los Angeles Department of 
Water and Power and the Southern California Gas Company, both local utilities, were also generous enough 
to provide the Committee with extra materials to distribute, such as literature on their rebates and incentives, 
faucet aerators, and shower timers. 

Additionally, the Committee used the Green Lodging Program, to help local hotels within the Los Angeles 
Convention Center area takes steps toward achieving LEED O+M, or ID+C certification. All Greenbuild hotels 
within this 1.5 radius were eligible for a free LEED gap assessment report to understand what was needed for 
their hotel to earn a prestigious LEED certification. Four leading Los Angeles-based LEED consulting firms 
provided this complimentary gap analysis.

CASE STUDY

The Radisson Hotel Los Angeles 
Midtown at the University of 
Southern California is home to the 
USC Teaching Garden.  A 60’x20’ 
square foot urban farm is dedicated 
to growing fruits, herbs, vegetables, 
and edible flowers utilizing a 
state-of-the-art vertical aeroponic 
patented technology that used to 
be an empty terrace for the hotel.5  
The aeroponic towers in the garden 
use 90% less water and land when 
compared to traditional gardens—
to better address drought and land 
issues when it comes to farming.  
The guests of the hotel get to enjoy 
dishes made from the produce 
harvested on site and throughout 
the dining facilities on the USC 
campus. This project was started in 
March 2016 in collaboration with LA 
Urban Farms, USC Hospitality, and 
the Radisson Hotel Los Angeles 
Midtown. USC is now looking to 
launch a few more urban farm 
projects like this throughout 
the USC campus because of the 
success of the garden. 

5 http://hospitality.usc.edu/organic-garden/
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Green Behinds the Scenes
For sustainability programs to take off it helps to get the buy-in from the top, however, it’s the ‘boots on the 
ground’ that actually make it a successful endeavor. The USGBC host destination chapter, in partnership with 
Building Owners and Managers Association of Greater Los Angeles (BOMA-GLA), and Service Employees 
International Union (SEIU)-United Service Workers West, and Building Skills Partnership (BSP), have created a 
unique program to support the team behind the scenes. The Green Janitor Education Program, through which 
janitors are certified, provides hands-on energy management and green cleaning training to address operations 
and maintenance practices that enable buildings to meet green performance standards, with a special focus 
on resulting energy efficiency. The program addresses energy efficiency, recycling, waste management, water 
conservation, and other sustainable focus areas such as green cleaning practices. 

This program is a great example of social equity, where everyone participates in the management and 
maintenance of the building. Janitors are at the forefront of building operations; their work ultimately impacts 
everything from waste diversion rates to energy use. This program helps janitors in earning a seat at the 
sustainability table alongside building owners and managers, empowering them to actively participate in the 
goals of the LEED Rating System, with emphasis on energy efficiency and building health. LEED-certified 
existing buildings require green maintenance and operations practices, making janitorial understanding of 
sustainability best practices an essential part of certification. 

The program has graduated over
300 workers in LA County and is 
spreading to other nearby communities.

CASE STUDY
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SUSTAINABLE DESTINATION

Los Angeles, California was an iconic and inspiring host city, and is one of the most 
sustainable metropolitan areas in the country. Here are a few reasons why:   

In 2003, Los Angeles was the first city to require that city-owned buildings be built to 
Leadership in Energy and Environmental Design (LEED) specifications. 

California is ranked fifth in the nation on USGBC’s most recent annual ranking of Top 
10 LEED States. California had 632 LEED-certified projects in 2016 representing 2.39 
square feet of certified GSF (gross square footage) LEED space per capita.

In 2014, Mayor Garcetti committed to creating 20,000 local jobs in clean energy, energy 
efficiency, and clean water jobs during his first term in office, while focusing on building 
retrofit, solar installation and design, component manufacturing, and maintenance jobs 
with over $2 billion in investments.

Los Angeles has the highest solid waste recycle rate of any large American city — 62%. 
Los Angeles was one of the first cities in the nation to establish curbside recycling back 
in 1989. 

The Los Angeles Convention Center (LACC) is the largest solar-generating building 
in North America. The LACC also recently accepted its Gold Level certification in 
Leadership in Energy and Environmental Design for Existing Buildings (LEED-EB), 
awarded by the U.S. Green Building Council.

Nearly 14% of all Los Angeles’ energy comes from renewable resources, including solar 
and wind power. The city’s Los Angeles Solar plan, the largest of its kind in the nation, is 
slated to provide for 10% of all L.A.’s energy needs by 2020.

Waste not, want not! Los Angeles recycles more than 850 tons of restaurant food 
waste a month into compost that is sold to local farms and vineyards. More than 335 
restaurants participate and dozens more join the program every month.

References:
25 Green Facts about Los Angeles. (n.d.). Retrieved February 06, 2017, from http://
www.discoverlosangeles.com/blog/25-green-facts-about-los-angeles

Mayor’s Office of Sustainability. (2016, June 02). Retrieved February 06, 2017, from 
https://www.lamayor.org/plan
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ABM. As the Los Angeles Convention Center in-house housekeeping 
services provider, ABM played a vital role in keeping the conference 
clean and safe for participants and managing front of house and 
back of house waste protocols.  

CADMIUM. CadmiumCD offers digital copies of the recordings for 
conference attendees and other people who were not able to attend 
the event. All transactions were done digitally and distribution of 
content was completed in a sustainable manner. 

COMPUSYSTEMS. Through months of testing badge material 
options, Greenbuild and CompuSystems found a paper-based badge 
solution that works for Greenbuild and can be used for any other 
show looking to eliminate the cost and waste associated with plastic 
name badge holders.  

EVENTOLOGIE. Eventologie teamed with the Microsoft Live, 
Wolfgang Puck Catering, and Zero Waste to create an open air 
Greenbuild Celebration that had onsite waste sorting for the first 
time in the event’s history. The event highlighted culinary delights 
all sourced from local farmers, at an average of 189 miles per pound, 
and featured unique sustainable décor elements made from recycled 
aluminum and wood. 

FREEMAN. The entire Freeman Team feels very lucky to be 
supporting this organization and working with all the vendors on 
the overall sustainability goal for the show.  We are very proud of 
all the efforts that each department at Freeman does to find new 
and better alternatives to produce this show and give back to the 
community.   

GREENVIEW. As the sustainability consulting and reporting partner 
for Greenbuild, Greenview works with the Greenbuild Team to raise 
the bar in sustainability practices, measurement, and reporting and 
then apply those practices across other industry-leading shows 
hosted across the country.   

LEVY. Levy strengthened their kitchen waste management practices 
around organics and recycling, procured 100% compostable 
serviceware, expanded recycling to include all metals and plastics 
and sourced 59% of all food and beverages for Greenbuild from 
within 100 miles.  

SUSTAINABILITY PARTNERS
We thank our partners for their commitment to helping us make Greenbuild the most 
sustainable event in the world. 
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LOS ANGELES CONVENTION CENTER. As the primary host 
of Greenbuild 2016, the convention center went the extra mile 
to collaboratively develop and implement a rigorous waste 
management plan and provide complete and accurate impact data 
for the event. 

MICROSOFT THEATER AT LA LIVE.  Microsoft Theater has taken a 
proactive role in establishing and creating programs and initiatives 
to operate the theater in the most environmentally conscious 
way. To accomplish and attain their ‘Green Goals,’ the Theater 
looks at reducing waste, through recycling programs, purchasing 
biodegradable and non-toxic cleaning products, making energy 
efficiency a standard for best practice and investing in innovative 
sustainable technology like waterless urinals and solar panels.

PRG. PRG is committed to the sustainability effort at Greenbuild and 
at our many other events throughout the year. PRG spends over $30 
million annually in equipment. At Greenbuild, we have continued 
to reduce our overall energy usage for the event and have utilized 
this event to help other customers understand the importance of 
increasing their sustainability efforts. Our Energy Conservation 
Task Force worked closely with our production staff to successfully 
implement our greening efforts.   

PROSHOW. ProShow is proud of the sustainability commitment we 
make to each show we have worked with for 7 years. Through our 
Sustainability contest that we hold on site, we teach each staffer 
to be aware of their impact locally and globally and reward those 
who are making the biggest difference.  For Greenbuild 2016 our 
winner was Khadejhia Kassenbrock, who takes public transportation, 
recycles and composts, and reduces her water footprint by being 
conscious of water use while showering and in food choices by 
being Vegan.  

TMS. TMS has partnered with Carbonfund.org to create an 
innovative Carbon Offset Shuttle Program that provides a neutral 
carbon footprint from ground transportation. The TMS Carbon 
Offset Shuttle Program  computes the logistical on-site shuttle 
information and creates a post-show tally of the number of gallons 
of diesel each bus burned along with the number of numeric tons 
each bus emitted.  TMS was awarded by Alliance for Workplace 
Excellence with the EcoLeadership award in 2011 as a company that 
shows commitment to environmental sustainability.

UNITED SERVICE COMPANIES. United Service Companies janitorial 
crew was key in keeping the exhibit hall clean and safe throughout 
all stages of the event. Most significantly they lead the back-of-
house manual waste sorting operation, which helped the Greenbuild 
achieve the highest ever waste diversion rate of 90%. 
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Our goal remains constant—to make Greenbuild as sustainable of an event as possible. To achieve 
continuous improvement at Greenbuild 2017 and beyond, we will tackle the following challenges 
in the coming year:  

•  For the second time, Greenbuild will be returning to a host city. Greenbuild 2008 was held in 
Boston and we look forward to revisiting our challenges and successes from 2008 to inform our 
work for 2017.

•  We will continue to concentrate on the issue of water in Boston in 2017 with a renewed focus on 
its impacts on resiliency.

•  In 2017 we will look to focus on performance and explore tools to measure and communicate 
that performance across our areas of impact.

•  We will continue to explore how the conference environment can positively impact the health 
and wellbeing of our attendees.
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APPENDIX A –
HISTORICAL PERFORMANCE DATA TRACKING

EVENT SUSTAINABILITY DATA 2012 2013 2014 2015 2016
Destination  San Francisco Philadelphia  New Orleans  DC Los Angeles

Participants (#)  24,660 23,600  17,507  19,058  18,079

Exhibit (sqft)  164,160  142,000  144,300 138,960

CONVENTION CENTER 2012 2013 2014 2015 2016

Energy Use (kWh)  253,088  647,887  743,264 

Renewable Energy Use (%) 74% 0% 0% 100% 0%

Water Use (gal)  4,154  205,639  852,491 

Waste Per Sqft Exhibit Space (lb)  2.09  0.80  0.99 

Waste Diversion (%) 67% 78% 84% 90%

Local food (<100 miles) (% by weight) 40% 33% 56%

Regional food (<500 miles) (% by weight) 73% 70% 87%

Food Miles Per Pound (#) 465 590 413

Organic food (% weight) 0.6% 0.7% 7%

Fresh Goods (% by weight) 37% 81% 77%

CELEBRATION VENUE 2012 2013 2014 2015 2016
Energy Use (kWh)  359,981  42,650  1,828

Renewable Energy Use (%) 0% N/A N/A

Water Use (gal)  776,000  50,039  6,025 

Waste Per Participant (lb)  57.8  N/A  N/A 

Waste Diversion (%) 68%  N/A 83%

Waste Diversion Over Baseline (%)  N/A  N/A  N/A 

Local food (<100 miles) (%) 97% 50% 38%

Regional food (<500 miles) (%) 100% 100% 60%

Food Miles Per Pound (#) 34 98 186

Organic food (%) 0% 0% 15%

Fresh Goods (%) 87% 100% 68%

VENUE TOTALS 2012 2013 2014 2015 2016
Total Energy Use (kWh)  863,554  1,167,425  613,070  690,537  745,747 

Total Water Use (gal)  396,163  525,000  780,154  255,678  858,516 

Total GHG Emissions (lb)  30,014,656  15,008,515  24,968,955  15,836,895  11,712,477 

GHG Emissions Per Participant (lb)  1,217  635.95  1,426.23  831  866 

Total Emissions Offset (%) 100% 100% 100% 100% 100%

Donated Materials (lb)  13,288  13,630  9,487  7,330  14515* 

Donated Food (lb)  4,592  4,027  -    1,998 

Total Waste (lbs)  -    115,875  296,274  115,829  146,830 

Total Waste Per Participant (lb)  0.54  4.91  16.9 6.1 10.8

Total Waste Diversion At Venues (%) 86% 67% 72% 84% 90%

Local food (<100 miles) (% by weight) 55% 67% 47% 38% 44%

Regional food (<500 miles) (% weight) 74% 77% 77% 79% 69%

Food Miles Per Pound (#)  314  461  409  441  265 

Organic food (% by weight) 62% 17% 0.5% 0.5% 12.3%
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PERFORMANCE 2012 2013 2014 2015 2016

General Contractor Fuel Use (gal)  38,744  26,655  28,514  24,994  21,631 

Shuttle Fuel Use (gal) 7% 14% 70% 0% 20%

Signage Produced (sqft) 76% 86% 77% 91% 88%

Signage Returned to Inventory (%) 2,740,610  1,116,992  Not Reported  Not Reported  1,483,867 

Sustainable Signage Sourced (%) 93% 88% 70% 79% 50%

Paper Used (sheets 8.5 x 11 equivalent) 67% 68% 55% 72% 67%

Exhibitors - GMEGG participation (%) 26 37 17 238

Exhibitors - GMEGG compliance (%) 60% 51% 59% 50%

Exhibitors - Green Award Participants (#) 29% 18% 100% 100%

AV - ENERGY STAR (Laptops, Projectors, 
Monitors) 6 0 1 2

AV - Energy Efficient (All Equipment) 100% 80% 86% 96% 29%

LEED-Certified Venue Partners (#) 100% 96% 86% 88% 57%

Hotels - Walking Distance (1 mi) (%) 88% 72% 43% 68% 29%

Hotels - Digital Thermostat (%)* 48% 95% 84% 79%

Hotels - Amenity Donation (%) 100% 0% 5% 32% 21%

Hotels - In-room Recycling  2-streams (%) 100% 92% 95% 92% 64%

Hotels - Kitchen Composting (%) 67% 40% 19% 88% 50%

Hotels - No Auto Newspaper Delivery (%) 100% 76% N/A N/A N/A

Hotels - Green Cleaning Products (%) 19% 68% 36%

Hotels - Recycled Bathroom Papers (%) 12% 0%

Hotels - Trip Advisor Green Leaders (%) 76% 92% 64%

Hotels - Housekeeping Incentive Program (%) 95% 92% 100%

Hotel - Survey Response Rate 64%

Hotels - Audit Rate 100%

WATER FOOTPRINT 2012 2013 2014 2015 2016

Food-Total water use (Gal)  5,620,944 

Paper- Total water use  3,426,444 

Fuel - Total water use (GS freight and shuttle 
fuel)  17,073 

Hotels- Total water use from occupied hotel 
room night  2,024,826 

Venue-Total water use from venue  858,561 

Total Water Footprint  11,947,848 

APPENDIX A –
HISTORICAL PERFORMANCE DATA TRACKING (CONT.)
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APPENDIX B –
GREENBUILD MANDATORY EXHIBITION GREEN 
GUIDELINES (GMEGG)

Greenbuild’s Mandatory Exhibition Green Guidelines (GMEGG) is a mandatory sustainability initiative that exhibitors 
must comply with for the construction and operation of a Greenbuild exhibit. All exhibitors are required to sign this 
agreement with their exhibitor application, design their booth(s) to the requirements outlined in GMEGG, and 
document their compliance.

ENERGY CONSERVATION
Booth Lighting
The exhibitor will meet the following mandatory requirement:
•  Incandescent bulbs are prohibited for use in any medium 

screw-based lighting applications. LEDs or compact 
fluorescent light bulbs (CFLs) must be used instead. 

Booth lighting will meet one or more of the following 
additional requirements:
•  Exhibitor will not purchase new bulbs; bulbs will be reused 

from prior exhibitions. The organization will create a policy 
that would only replace bulbs upon burnout.

•  LED, CFL, T-5 or T-8 tubular fluorescent lighting will be used 
exclusively in at least one of the following:
- Accent lighting
- Backlighting
- Overhead signage
- General lighting
- Booth Lighting is not used.

Electronic Display
The exhibitor will meet the following mandatory requirement:
•  All displays, monitors and booth lighting must be completely 

powered down each night after show/set-up hours. Any 
equipment that cannot be shut down must be put into sleep 
mode during non-expo hours.

Electronic display equipment (i.e. flat screen displays) will 
meet one of the following requirements:
• Display is reused from previous shows.
•  Display meets criteria for ENERGY STAR qualification or 

equivalent energy efficiency program.

SHIPPING PRACTICES
Energy Conservation Shipping Methods
Exhibitor will meet one or more of the following requirements:
• No exhibit materials will be shipped
•  If the exhibitor ships booth materials using a third-party 

logistics partner, the exhibitor will choose a logistics partner 
that participates in the U.S. EPA’s SmartWay Partnership 
Program or an equivalent program.

• Shipments will be consolidated into only one shipment
•  The exhibitor will purchase carbon offsets to cover all 

emissions resulting from shipping booth materials to and 
from Greenbuild.

Shipping Materials
Exhibitor will meet one or more of the following requirements:
•  All padding materials and exhibit crate(s) will be reused for 

all exhibition shipping.
• Exhibit crate(s) will meet one of the following options:

- Made from rapidly renewable materials (defined above)
- 50% recycled content
- Be comprised of FSC-certified wood

•  Polystyrene (i.e. packing peanuts, #6 or foam plastic) will be 
eliminated from booth shipping and operations.

WATER RECLAMATION
If using water for display purposes, the exhibitor must use water reclamation/recycling (i.e. holding tanks).
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BOOTH MATERIALS
Flooring
Flooring will meet one or more of the following requirements. 
Flooring that is utilized to demonstrate products that the 
booth is marketing are exempt from these requirements.
• Flooring will not be used.
•  All flooring is reused and has been in use for at least one year.
•  New flooring must be comprised of one or more of the 

following:
-  Carpet and Rug Institute (CRI) Green Label Plus Certified 

Carpet
- 25% post-consumer recycled material
- 100% recyclable material
-  100% rapidly renewable material(s). Rapidly renewable 

building materials and products are made from agricultural 
products that are typically harvested within a 10-year or 
shorter cycle.

-  Forest Stewardship Council certified wood flooring.
-  Reclaimed or repurposed from a source other than trade 

show use.
-  Sustainable flooring option provided by the Greenbuild 

general service contractor will be used. (GSC-provided 
carpet marked with a “green footprint” icon contains a 
minimum of 25% post-consumer recycled material.)

Booth Graphics and Signage
Graphics and signage will meet one or more of the following 
requirements:
• No graphics or signage will be used within the booth.
•  Exhibitor will reuse graphics and signage that have been in 

use for at least one year.
•  New graphics and signage will be 100% recyclable and will 

not be foam core.
•  New graphics and signage will contain a minimum of 25% 

recycled material

Booth Structure
Pop-up displays and booth structural support materials will 
meet one or more of the following requirements.
•    Display elements are reused from past exhibitions or the 

company has created a plan for reuse through future 
exhibitions for at least one year.

•  New display elements will be 100% recyclable.
•  New display elements will contain a minimum 25% recycled 

content.
•  Booth structure is rented from the Greenbuild general service 

contractor, using standard inventory materials used 
throughout the year.

Communications & Collateral
Prerequisite: All printed collateral, if used, will be on 100% 
recyclable paper. Paper must be recyclable in a standard 
municipal recycling stream. Many laminated and coated papers 
are not recyclable and are prohibited.

In addition, exhibitor will meet one of the following 
requirements:
•  Exhibitor will eliminate print and promotional giveaways used 

for attendee distribution.
•  Exhibitor will limit the quantity to less than 1,000 handouts 

and giveaways combined.
•  Exhibitor will distribute handouts and giveaways that match 

the sustainability criteria below. Quantity is not limited if 
criteria for both handouts and giveaways are met.
-  Paper Handouts: all paper handouts will contain 100% 

post-consumer recycled content or FSC-Certified content.
-  Promotional giveaways must match one of the following 

options:
•  Giveaway material contains 30% post-consumer recycled 

content.
•  Giveaways are made from rapidly renewable materials 

(defined above).
• Promotional giveaways are 100% compostable.

Indoor Air Quality
The booth construction and maintenance will meet one or 
more of the following requirements:
•  No paints, sealants, coatings or adhesives will be used to 

maintain the booth.
•  Only low- or zero VOC paints, sealants, coatings or adhesives 

will be used within the show.
•  Any new flooring, counters and paneling will be certified low- 

or zero VOC by their manufacturer.
•  All booth flooring, counters, and paneling will be reused from 

previous shows
•  All signage will be printed using non-toxic vegetable- or 

water-based inks.
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Exhibitor Responsibility
Each booth is responsible for all materials brought into their booth at 
Greenbuild. It is the responsibility of the exhibitor to convey all GMEGG 
requirements and the exhibitor’s sustainable practices to all third-party 
vendors hired by the exhibitor for show set-up, tear-down and staffing. 
Greenbuild staff will randomly select 10% of exhibitors for an on-site 
booth sustainability audit. Those selected will be notified in advance 
and must participate in the audit.

Staff Training
The exhibitor will discuss and make all on-site booth staff aware of 
the following, prior to the show opening:
•  How the booth complied with each GMEGG category (including a 

printed or electronic copy of the booth’s unique responses).
•  Baseline knowledge of any other sustainable practices to be 

conducted within the exhibit booth, including plans for responsible 
waste management, food & beverage service, nightly shutdown and 
transportation.

On-Site Transportation
The exhibitor will ask booth staff to do at least one of the following:
•  Take the provided conference shuttles or public transit to/from the 

convention center
• Walk or bicycle to/from the convention center
•  If cabs are absolutely necessary, use of shared cabs: no individual 

cab trips should be taken
•  If public transit and/or walking are not an option, the exhibitor 

should offset travel to and from the convention center by purchasing 
carbon offsets.

Waste Management
 The Exhibitor will participate in Greenbuild’s Waste Management 
program, by properly disposing of all waste and utilizing all available 
recycling opportunities throughout the show, including set-up and move-
out. Additional waste streams will be provided for special exhibition-
related materials.

 The exhibitor will not use individual waste containers in exhibit booths. 
The venue and show management will provide recycling stations 
throughout the exhibit area for attendee and exhibitor use during show 
hours. Each exhibitor is responsible for disposing of waste and recyclables 
at these stations.

Waste Management, cont.
The exhibitor will meet one of the following requirements:
•  If the exhibitor plans on leaving any items after the show, the 

exhibitor will donate material through the Exhibitor Donation 
Program using the appropriate forms and labels.

•  The exhibitor will have in place a “pack in/pack out” policy to 
minimize any waste left behind at the end of the show. All materials 
brought to Greenbuild, including booth components, giveaways and 
reusable packing materials will be shipped back to the exhibiting 
company after the event.

•  The exhibitor will return materials back to local offices or partners 
after the show.

Food and Beverage Service
Any food and beverage service conducted within the booth will be 
ordered to minimize disposable material use and properly handle waste 
in accordance of the requirements of the Greenbuild Waste Management 
Program.
The exhibitor will meet the following mandatory requirement:
•  The only food service ware used in the booth will be China service, 

compostable service ware, or recyclable service ware. The exhibitor 
will inform attendees of the compostability/recyclability of the 
products (if applicable), directing them to the proper disposal 
stream onsite.

ON-SITE OPERATIONS
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This section provides additional details pertaining to boundaries and calculation methods used to arrive at our reported 
performance results. 

ENERGY USE 
The energy boundary consists of energy consumed during Greenbuild events and corresponding move-in/move-
out periods from main venues (Los Angeles Convention Center and Microsoft Theater at LA Live) and contracted 
transportation only. 

•  For the convention center, total energy consumption (purchased electricity, fuel burning for heating and cooling) 
during Greenbuild move in, event and move-in/out days was estimated by that period’s billing cycle. 

• For the celebration venue, actual energy usage was reported in 24 hour increments. 

• Fuel data from the contracted shuttles were provided by TMS. 

•  The total energy consumption for the entire period was assumed to be all attributed to the Greenbuild event. 

•  Energy use from hotel accommodations, fuel burning from participant travel to/from the destination, and mobile 
fuels from other vehicles operated by the venues or third parties were not included in the energy footprint (but were 
included in the GHG emissions calculations). 

WATER USE 
The water boundary consists of water consumed at the main venues (convention center and celebration venue) during 
the event and corresponding move-in/move-out periods.

•  For the convention center, total water consumption was estimated from the corresponding average daily consumption 
of that period’s billing cycle. 

• For the celebration venue, actual water consumption was reported in 24 hour increments.  

Boundary Considerations 

• Water data include district potable water consumption only. 

•  Water data only includes the operational water footprint and does not include virtual water content of processes 
involved in the materials and supplies used or consumed during the event. 

Water Footprint Considerations

The water footprint boundary consists of water consumed, both direct and indirect from the following source and/or 
products: Los Angeles Convention Center water consumption for the duration of Greenbuild 2016, LA Live Celebration 
Event Venue water consumption for duration of Celebration Event 2016, LEVY food and beverage procured for 
Greenbuild 2016, Wolfgang Puck Celebration Event food and beverage procured for Celebration Event 2016, Freeman 
Freight Fuel and TMS shuttle fuel, Paper procured for Greenbuild 2016, and average water consumption for occupied 
hotel room nights. All figures are reported in gallons. 

•  Direct water consumption is defined by the actual water consumed by individuals through various avenues including 
water infrastructure systems. Indirect water consumption is defined as the summation of all water footprints consumed 
to produce a final product. 

Water Footprint Calculations

The following details the measurements in the water footprint.

1.  Los Angeles Convention Center – total water consumption during Greenbuild move in, event, and move-in/out days 
was estimated by that period’s billing cycle. 

2. Microsoft Theater at LA Live – actual water usage was reported in 24 hour increments. 

3.  LEVY / Wolfgang Puck Food and Beverage – based on the global average water footprint liter/kg for provided whole 
food items (Water Footprint Network). If water footprint of item was not provided, an item in the same plant family.

4.  Freeman Freight and TMS Shuttle Fuel – based on total gallons of water consumed to produce total gallons of 
gasoline consumed (Water Intensity of Transportation).

5.  Paper – based on total gallons of water used to produce total pounds of coated groundwood paper consumed for 
Greenbuild 2016 (Environmental Paper Network).

6.  Hotels – based on average hotel water usage per occupied room (L) in Los Angeles, California (Cornell Hotel 
Sustainability Benchmarking Index 2016: Energy, Water, Carbon).

APPENDIX C –
DATA BOUNDARY AND QUANTIFICATION METHODS
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WASTE CALCULATIONS 
The waste boundary consists of waste generated at the main venues (convention center and celebration venue) during 
the event and corresponding move-in/move-out periods. 

Convention center back-of-house waste streams measured and tracked included: 

1. Composted material – scale weight of compactor as reported by hauler.

2.  Comingle Recycling (Plastic #2-#7 and mixed paper) – scale weight of container as reported by hauler.

3. Plastics #1 and #2 – scale weight of container as reported by hauler.

4. Aluminum Cans – scale weight of container as reported by hauler.

5. Glass- scale weight of container as reported by hauler.

6. Cardboard – scale weight of compactor as reported by hauler.

7. Visqueen/Plastic Film – scale weight of compactor as reported by hauler.

8. Large Debris (C&D) – scale weight of compactor as reported by hauler.

9. Wood – weight estimated based on # of pallets donated.

10.  Carpet–weight calculated by weight equivalent for square footage collected for recycling. Different carpet types were 
calculated based on actual weight per square foot of carpet and then multiplied by total square footage collected for 
recycling. 

11. Donated Food – scale weight reported by hauler. 

12.  Donated Items – weight captured on forklift during loading process for individual donation recipient groups

13. Landfill - scale weight of compactor as reported by hauler

Celebration back-of-house waste streams measured and tracked included:

1.  Composted material – data provided by Zero Waste (waste management vendor) and Athens (hauler). Weights 
reported by hauler.

2.  Comingle Recycling and Landfilled materials - data provided by Zero Waste (waste management vendor) and Athens 
(hauler). Weights reported by hauler.

Boundary Considerations 

• Upstream waste not disposed of onsite is not included.

• Waste generated from hotels, or other vendors offsite, is not included. 

APPENDIX C –
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GHG EMISSIONS 

Included in the total GHG emissions value: 

• Electricity use at the venues

• Stationary combustion of fuels at venues

• Mobile fuel combustion of fuels at venues 

• Estimated mobile fuel combustion of freight: 

 o General contractor/show management deliveries

 o Exhibitor freight sent from advanced warehouse to the center

 o Marshaling yard trailers used to support this show

• Air Travel to the destination by participants (attendees, staff, vendors, exhibitors) 

•  Local travel within the destination (local attendees were assigned a roundtrip distance based on the characteristics 
and layout of the destination).

• Ground transportation by participants from airport to city center

• Ground shuttle use for offsite events and event staff

•  GHG emissions per occupied room for hotels within the contracted room block (per the Hotel Carbon Measurement 
Initiative), using either data provided by the hotels directly, or default metrics per the Cornell Hotel Sustainability 
Benchmarking research report published May 2016.

Not included in the value:

• Emissions from waste disposal and wastewater treatment

• Fugitive emissions from refrigerant leakages

• Emissions from ground transportation other than Greenbuild contracted shuttles 

• Emissions from hotel accommodation used outside the contracted room block

Quantification 

• Emission factors for mobile fuel burning obtained from the US EPA Climate Leaders Program 

• Emission factors for electricity consumption at venues were obtained from EPA eGRID V1.0 (2010 Data)

•  Carbon dioxide emission factors for air travel obtained from the International Civil Aviation Organization (ICAO), 
assuming a direct flight from major US hubs, with 1 connection for other cities, and a connection through 1-2 major 
hubs internationally (if no major US or international hub was within a 200-mile range of the origination city, closest 
municipal airport was assumed).

•  Emission factors for stationary fuel burning obtained from the World Resources Institute stationary combustion tool 4.0

• GWP of CH4: 28

• GWP of N20: 310 

• Other attendee carbon offsets were calculated separately from the total GHG emissions value  

• Actual count of air travel offsets used to figure out total MTCO2e of attendee offsets

•  Actual count of attendee offsets for hotel accommodations, with an assumption of 3-day length of stay to calculate 
total room nights

APPENDIX C –
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APPENDIX D –
2016 GOALS & BEST PRACTICES

AUDIO VISUAL - BEST PRACTICE

Eliminate vinyl in scenic design elements.
No vinyl used in scenic design elements. 

 
Select energy-efficient AV equipment when ENERGY STAR rated equipment is not available. 
(Computers, some projectors, flat screens)
 Used 100% ENERGY STAR or energy-efficient equipment.

  
Properly dispose onsite electronic waste (e.g., bulbs and batteries).
PRG centrally collected batteries for donation and were properly recycled. All expended bulbs 
returned to the PRG depots for recycling.

  

Minimize electricity consumption through the use of LED lighting fixtures and other energy 
efficient technologies.
 PRG replaced 100% of our non-moving incandescent fixtures on the show this year with PRGs own 
LED ReNEW lighting fixture.

  
Utilize 90% local equipment from regional (500 miles) facilities and vendors.
 100% of all equipment came within a 500-mile radius, the remaining specialized equipment was 
brought in on consolidated shipments from the next closest depot.

  
Utilize "green" A/V vendors that prioritizes sustainability, source sustainable equipment, utilize 
energy efficient technologies.
USGBC included sustainability requirements in the RFP and contract for PRG.

  
Track energy usage of LED screens and other special A/V equipment. 
The onsite team tracked watts used by all AV equipment. Energy usage wasn't specific to LED 
screens. 

  
Collect and dispose 99% of gaffing tape to avoid recycling stream contamination.
 99% Percentage of gaffing tape sorted to correct stream

AUDIO VISUAL - PRG: 2016 GOAL

Use 100% ENERGY STAR computers, monitors, printers, laptops and breakout room projectors
Used 100% ENERGY STAR or energy-efficient equipment.

Source sub-rental items 95% locally (100 miles).
100% of sub-rental items were sourced locally

Replace 25% of laptops used in 2016 with USBs (as source data for LCD screens)
All laptops were replaced with USB drives where multiple files or operation of software/website, etc. 
was not essential. This included about 50% of the content driven monitors.

Legend: Achieved Not AchievedProgress Improvement Needed X
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To learn best practices from the local community
 A number of leads were pursued in the Los Angeles area including some new sustainable partners. 
Unfortunately, we were not successful in adding these to the 2016 show, but will explore this 
possibility for future years.

AUDIO VISUAL - PUBLIC SPACES: BEST PRACTICE

Create an "Energy Conservation Task Force" to follow a daily shut down plan to conserve energy.
Task Force trained staff onsite and followed daily shut down plan. Equipment was disconnected from 
power in all areas when possible.

AUDIO VISUAL - PUBLIC SPACES: 2016 GOAL

Use LED screens for 100% of all non-facility supplied flat screens.
 100% of all non-facility supplied flat screens were LED.

Track usage of cyber café computers to determine baseline in which to create future orders.
 Onsite team tracked usage of cyber café computers to establish a baseline. 

SPECIAL SETS: BEST PRACTICE

Reuse 4 existing Special Set Stages

Use standard products available at convention centers to decrease the carbon footprint of the 
Special Sets.

Source furniture and stage rentals locally or reuse existing Freeman inventory.

SPECIAL SETS: 2016 GOAL

Seek to have 50% of materials and decorative elements in special set rooms that are sourced 
locally (within 100 miles) and made of sustainable materials.
 70% of all of materials and decorative elements in special set rooms were sourced locally and made 
of sustainable materials.

Incorporate biophilia (natural elements) into all special set design.
 Biophilia was used in 100% of all special set rooms. Including adding in scenic/biophilic to the 
lighting design and an outdoor space.

BOOKSTORE: 2016 GOAL

Encourage all publishers to ship using sustainable shipping methods (EPA SmartWay Shipper 
Program) by sending email communications that have educational information about the program 
and how they can sign up.
Challenges were experienced with tracking shipping methods. Publishers were asked to use EPA 
SmartWay Shippers. 

Improve tracking of shipment information by providing a tracking sheet to collect tracking #, city 
of origin, shipper, and number of boxes.
Tracking sheet was provided; however, it was not improved. 

Legend: Achieved Not AchievedProgress Improvement Needed X
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Track information related to materials books are printed on for all books represented in the 
bookstore.
 Information related to materials were not tracked or represented. 

Require all publishers to use sustainable packing materials by signing an agreement that no 
products shall be packed in Styrofoam / polystyrene.
 No requirements were made to publishers regarding packing materials. No polystyrene or Styrofoam 
packing materials were used. 

CELEBRATION DECOR AND F&B: BEST PRACTICE

100% Domestic Beverages
All 100% domestic beverages, including locally sourced wines and beer were served.

Include in sustainability contract language in venue and catering contract.
 Sustainability language was included in both the venue and catering contracts. 

Implement Sustainable food service practices: Food labeling, compostable products, bulk service, 
food donation, etc.
Food station concepts were built around the local farmers featured. All food was labeled accordingly 
- vegetarian, vegan, gluten free. All guests used compostable plate ware, utensils and napkins. 600 
lbs of food was donated to the Midnight Mission post-event.

Implement at front of house and back of house composting program at the facility.

Implement a recycling program at the facility.

Use décor that is biodegradable, reusable or recyclable.

CELEBRATION DECOR AND F&B: 2016 GOAL

80% waste diversion at Celebration Event venue
83% waste diversion rate was achieved.

80% Local Food (100 miles)
38% local food, 60% regional food (within 500 miles). 

80% of food by weight is certified organic
15% of food was certified organic

Track all celebration venue waste, water, and energy used during Greenbuild-occupied days.

Source 100% compostable (ASTM D6400) food and beverage packing/containers wherever 
disposable products are necessary

X Implement a comprehensive energy conservation and shut-down plan for on-site

Legend: Achieved Not AchievedProgress Improvement Needed X
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Donate at least 75% leftover food.
600 pounds of food were donated. However, total leftover food was not tracked thus the total 
percentage could not be calculated. 

Highlight local sustainability impacts and ties to the city.
Featured local farmers were invited to attend the event and interact with attendees at their 'farm to 
street' stations. 

CONFERENCE PROCEEDINGS: BEST PRACTICE

Print 100% recycled paper using plant-based biomass inks for key cards.

Use 100% recycled paper and vegetable-based inks for all printed material.

Work with Cadmium to define their onsite presence and make sure they are using sustainable 
materials where appropriate.

Eliminate paper receipts; only distribute digital receipts onsite

Cadmium to choose sustainable options when traveling and planning for on-site staff.

CONFERENCE PROCEEDINGS: 2016 GOAL

Use Energy Star rated computers for all Cadmium onsite transactions.
100% of computers used onsite were ENERGY STAR rated.

EXHIBITION: 2016 GOAL

Improve exhibitor onsite communication relating to sustainability through onsite signage and PA 
announcements via fully implemented plan

EXHIBITOR ENGAGEMENT: BEST PRACTICE

Communicate sustainability goals to exhibitors prior to arriving onsite.

EXHIBITOR ENGAGEMENT: 2016 GOAL

Increase awareness of Exhibitor Donation program pre-show via exhibitor newsletters and through 
onsite signage.

GMEGG: BEST PRACTICE

Provide quality on-site GMEGG auditor training, including Sales Team

Implement Exhibitor Sustainability Requirements

GMEGG: 2016 GOAL

Legend: Achieved Not AchievedProgress Improvement Needed X
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85% on-site audit participation
67% on-site audit participation

85% GMEGG Participation (ERC)
 50% completed and an additional 6% partially completed due to technical issues with the survey. 

Provide Simple GMEGG Forms
Simpler forms and process were initiated this year; however, technical problems created challenges 
for exhibitors.

Communicate GMEGG program and details to exhibitors through at least four mechanisms and 
directly to exhibitors through sales calls.
Newsletters, eblasts, sales calls and telemarketing programs were all used to directly engage 
exhibitors. 

GREEN EXHIBITOR AWARD: BEST PRACTICE

Provide an incentive program for exhibitor sustainability practices
 Best in Show award winner received a complementary 10X10 booth for Greenbuild 2017. 

GREEN EXHIBITOR AWARD: 2016 GOAL

Achieve 50% exhibitor participation for GEA
88.5% participation rate for GEA.

FOOD & BEVERAGE: BEST PRACTICE

Labeling all farms and distributers that are local and organic on buffets.
Only a portion of menus included labeling. 

100% domestic alcohol service with an emphasis on local and regionally sourced beverages

Provide 20% Vegetarian Options available at every food buffet.

No bottled water on buffets or session head tables (concessions exception).

All disposable food service ware, including concessions, can go in the compost stream

Do not serve individually wrapped food items at coffee breaks, happy hour, all convention center 
food events need to be in bulk. This does not include concessions which can be individually 
wrapped.

Track food miles and organic status for 100% of Convention Center food and beverage

FOOD & BEVERAGE: 2016 GOAL

Legend: Achieved Not AchievedProgress Improvement Needed X
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Work with local coffee shops to use a compostable or recyclable serviceware.
All service items were compostable and organic coffee was used throughout the facility and 
concessions. Additional progress can be made around working with neighboring coffee shops on 
their materials.

Source 50% Local food (100 miles) items served at Convention Center
59% of food was locally sourced. 89% was regional (within 500 miles).

Source 50% organic food items served at Convention Center
 7% of food items were certified organic. 

Use China service for all plated meals served in the convention center.

At least one entree option available at every single food buffet for vegan and gluten free.
 Also provided Kosher meals for guests in attendance. 

Include food allergens on the food buffet labels (peanuts, fish, shellfish, soy, milk & dairy, egg, 
wheat, tree nuts, gluten)
 Labeled the six most common allergens on all buffets. Ingredients were listed on all concession grab 
n' go items. 

Incorporate WELL standards into food practices as much as possible.
A few of the WELL standards were incorporated but not all. Looking to implement more in 2017.

Healthy Options' (fruits, nuts, vegetables, low fat, whole grains, low calorie) should make up 25% of 
all offerings at concessions.

Water-Smart Menus
Offering vegetarian/vegan options reduced meat served, which is a very water intensive ingredient. 
Featured California grown produce which is managed under state water use standards. 

HOTEL: BEST PRACTICE

Incorporate LEED Certified hotels into official Greenbuild 2016 housing block
2 hotels in the housing block were LEED Certified.

Ensure as many official Greenbuild 2016 hotels as possible are within walking distance of the LA 
Convention Center. (4 within 1 mile)
29% were within 1 mile of the convention center.

Use sustainability clauses in all hotel contracts
All hotel contracts had sustainability clauses.

Execute on-site audits for all hotels to confirm that sustainability practices are in place.
100% of hotels were audited. 

HOTEL: 2016 GOAL

Legend: Achieved Not AchievedProgress Improvement Needed X
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Increase Attendee communication on hotel greening through TripAdvisor ratings and feedback 
mechanisms, signage, social media, eblasts and articles.
Achieved. Housing page had section titled “Our Eco-Friendly Hotels”. TripAdvisor’s GreenLeaders 
Program was explained and hotels in our block that take part in the program where highlighted with 
their ranking.

Have 100% of hotels implement recycling programs and amenity donation programs.
 29% have soap/amenity donation programs; 57% have a recycling plan in place (some don't do 
onsite recycling as hauler sorts in offsite location)

Engage the local hospitality industry through education and communication related to federal 
water savings programs and resources.
 USGBC Host Committee created and distributed resources.

X Have 100% of hotels compliant with 100% contracted sustainability practices.
Not collected, as some items were not able to be verified during audits. 

X Capture data digitally during June site visits and pass along to Greenview to follow-up.
Paper forms were used. 

Establish a baseline percentage of GreenLeader certified hotels in the Greenbuild block.
53% baseline was identified. 

Make phone calls to ensure that the right people are attending the pre-Greenbuild meeting and 
audits (engineers, facilities managers)
Emails were sent; however, phone calls were not made.

X Work with local contacts to put a food donation program in place and connect hotels to shelters.
Some hotels had existing programs in place.

LEGACY PROJECT: BEST PRACTICE

X
Sponsor one or more legacy projects to leave a social and environmental impact in the local 
community
No sponsor for 2016 was established. Legacy project was completed with Call for Proposals fees and 
other funding.

LEGACY PROJECT: 2016 GOAL

Increase attendee awareness of legacy project through onsite display at LA-USGBC booth, social 
media, blog, USGBC+ mention, promotion at other events and through sponsors.
 Discussions and blog posts made about legacy project. 

X
Where are they now - past projects. Write one Greenbuild blog post before GB16 with updates on 
as many past projects as possible.
 

MARKETING: BEST PRACTICE

Legend: Achieved Not AchievedProgress Improvement Needed X
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Print all marketing materials on 100% post-consumer recycled content

Print using vegetable-based inks

Print show program in Dallas. 
Expo guide printed in Dallas. Printer used 100% PCW recycled paper and soy based inks. Printing 
the expo guide in Dallas allows us to combine with our show shipment and helps to minimize the 
carbon footprint.

Continue to not include a spiral binding for the expo guide.

MARKETING: 2016 GOAL

Maintain same size for registration mailer as 2015
 2016 registration brochure format was changed, reducing the size and amount of paper used from 
2015. 

Maintain quantities distributed of registration mailer
Quantities of certain mailers increased while other mailers were eliminated. 

X Maintain same post card distribution as 2015
Increased the number of postcards sent. 

Source local sustainable printer in Q2 of 2016. Print last minute show materials in show local area

Dedupe list and best practice not to send more than 2-3 per address. Plan to work to improve 
process for 2016.
 Our printer purchased additional software to allow a deeper level of list work to ensure we were not 
over-mailing per address.

X Reduce amount of leftover show programs post-show by 20%.
Adequate data not collected. 

 
Explore ways to decrease the size of the show program and drive attendees to use the show app.
 10 pages were removed from the expo guide by removing conference session descriptions. 

MERCHANDISE: BEST PRACTICE

Track all sustainability material specifications for 100% of merchandise items.

Prioritize domestic vendors in merchandise sourcing
 All items, including 2016 items were domestically sourced.

Reduce the quantity of different items sold, increasing quality and ability to sell 

Focus on creating more generic designs for use at future events (not show-specific)

No products shall be packed in Styrofoam / polystyrene

Legend: Achieved Not AchievedProgress Improvement Needed X
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No vinyl material used in merchandise store items

Document Sustainability criteria (domestic, organic, fair-trade, water or soy-based ink, 
biodegradable, compostable, or recyclable)

MERCHANDISE: 2016 GOAL

Source 100% of t-shirts sold in Greenbuild merchandise store (as well as volunteer t-shirts) will 
be made from 100% recycled material, sourced domestically OR 100% organic cotton, grown 
domestically.
100% recycled material, sourced domestically

Include one sustainability attribute for each item on all in-store signage or on actual merchandise
Signage was eliminated, and alll items include this information on the tags

X Prioritize local and regional merchandise sourcing.
Local and regional sources did not offer the most sustainable items.

Ensure the non-clothing specialty item(s) have at least one sustainability story (domestic, organic, 
fair-trade, water or soy-based ink, biodegradable, compostable, or recyclable)

Provide at least one item that tells a story and is ethically responsible/educational.

PROGRAM: BEST PRACTICE

Serve water to speakers in pitchers and compostable cups.

Do not allow handouts by speakers.

While onsite at Greenbuild, shut down equipment in education rooms at night - making sure 
everything is turned off at the end of the day.

Continue communicating with speakers electronically

Reduce amount of materials printed for the Program Working Group Retreat by using folders 
instead of binders and reusing wall card headers.

Recycle non-reusable retreat items

Reuse printed materials when possible at retreat

View proposals in a digital PDF for retreat instead of printing.

PROGRAM: 2016 GOAL

Legend: Achieved Not AchievedProgress Improvement Needed X
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Increase communication to speakers regarding sustainability. Explore other avenues including 
speaker ready room (sign reminder). Sustainability language should be incorporated into speaker 
communications already being sent.

SPONSORSHIP: BEST PRACTICE

Include greening requirements in the sponsorship contract

Do not create signage for the sake of a logo

SPONSORSHIP: 2016 GOAL

X Tote Bag made from 100% Recycled content + made and sourced in US
No tote bag supplied for 2016.

TEMP STAFFING: BEST PRACTICE

Ensure all temp staff are trained on basic sustainability practices.

Motivate temps to go above and beyond with sustainability in an effort to increase participation 
and engagement in the program.

Encourage staff engagement on all sustainability practices-pre show and on site.

TEMP STAFFING: 2016 GOAL

Launch a Sustainability contest during training in which at least 25% of temp staff participate
75% participation in 2016

Reduce printing 30% on site
Reduced printing by 30% using electronic means of  auditing staffing reports. 

Reduce printing 50% pre show
 Reduced printing by 50% using electronic documents and reusing handouts on customer service 
training from previous shows

Call on one staffer each day in huddle to describe one way they can be more sustainable on site
Tried to include daily, still room for improvement. 

X
Reduce printing on site by 20% over 2015
Had to print badge access guides onsite. Will look to see how this can be done pre-show 
electronically in 2017. 

Have staffing partner include sustainability initiative on project confirmation, with links to contest 
and ideas
Sustainability contest was discussed but no links provided. Will work to achieve this next year. 

VOLUNTEER: BEST PRACTICE

Legend: Achieved Not AchievedProgress Improvement Needed X
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Reducing amount of paper for volunteer check-in registration

VOLUNTEER: 2016 GOAL

Recruit enough volunteers to staff all bins and recycling centers
  Challenges exist in recruiting enough volunteers to be at all the waste stations.

Make sure all volunteers are well educated in recycling and composting
Training completed with all volunteer leaders. 

Ensure cheat sheet is clear and accurate and also highlights USGBC's mission
 Waste cheat sheet provided to volunteer teams with waste diversion goal stated. 

Increase volunteer knowledge on mission and Greenbuild sustainability and its importance
 Orientation packet was sent to all volunteers. The orientation session was recorded and distributed.

Incentives and reminders to volunteers to take sustainable transportation, etc.
   Reminder sent out in orientation packet but no incentives were given. Parking was not validated.

X Create incentive program to recognize outstanding volunteers

Legend: Achieved Not AchievedProgress Improvement Needed X


