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Need to reach new markets, understand 
new technologies and find new leading-
edge partners? 

You’ve come to the right place. Our digital content 
incorporates news, analysis and opinions from 
around the industry. Our events provide face-to-
face opportunities to learn new skills, make new 
connections and take on new opportunities.

Channel Partners’ unique content and audience 
relationship enable us to develop performance 
marketing campaigns that quickly engage highly 
qualified potential partners.

…Learn about our services

http://www.channelpartnersonline.com/
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Year-Round EngagementIntegrated Approach to Reach Your Targeted Audience

• Creation of editorial and custom content taking 
advantage of Channel Partners’ vast knowledge of 
and access to channel professionals

• Offerings include research reports, webinars, 
videos, market briefs, and whitepapers.

Custom Content

• In-depth information on every aspect of a 
channel pro’s business

• Our media site, channelpartnersonline.com, 
provides breaking news and featured articles

• Channel Partners print offers a deeper dive 
into industry trends and best practices

• Thought leadership, awareness, and lead 
generation opportunities.

Online & Print Events
• Complementing online coverage 

with events: Channel Partners 
Conference & Expo and Channel 
Partners Evolution

• Channel Partners Conference & 
Expo: 275+ exhibitors, 6,000+ 
partners and suppliers

• Channel Partners Evolution:
150+ exhibitors, 3,000+ partners 
and suppliers

365-Day 
Connected 
Approach

We serve commercial, professional and academic communities in many different sectors by helping them connect 
and learn, and by providing access to intelligence that helps people and businesses work smarter and make better 
decisions faster

http://www.channelpartnersonline.com/
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Aligning Content 
with the Business 
of the Channel

CONTENT OVERVIEW
The pace of change in the information and 
telecommunications industry has never been 
greater. Vendors are reinventing themselves, 
businesses are making IT a competitive priority 
and cloud computing is changing the way 
services are consumed. Channel professionals 
who evolve their businesses to take advantage 
are primed for success. And there’s a lot they 
need to know.
For content providers like Channel Partners, it’s 
no longer enough to educate readers on new 
technologies as they come along. Channel pros 
need to understand new business models, staff 
training needs and sales and marketing 
techniques that go along with new techs. 
Channel Partners meets that mandate by 
providing in-depth information on every aspect of 
a channel pro’s business – our reports cover 
selling techniques, objection handling, case 
studies and implementation best practices, 
sample marketing collateral and more so that 
channel pros can rapidly seize new opportunities.

http://www.channelpartnersonline.com/
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NEWSMAKER 
INTERVIEWS

OPINIONS & 
PERSPECTIVES

EDUCATIONAL 
PROGRAMMING 
AT LIVE EVENTS

EXPERT 
REPORTS

PARTNER CASE 
STUDIES

CATEGORY 
SPONSORSHIPS

VIDEOS

A deep understanding of our 
audience lets Channel Partners 
provide the right content to enable 
strategic decisions. As a premier 
source of information, Channel 
Partners engages in a variety of 
media, allowing our audience the 
flexibility to consume the premium 
content they need in the format 
they prefer.

OUR EDITORIAL ANATOMY

http://www.channelpartnersonline.com/
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Art Wittmann
Group Vice 
President
Wittmann is 
responsible for driving 
content for both 
Channel Partners 
online and the 
Channel Partners live 
events. Prior to joining 
Channel Partners he 
was a VP/director of 
InformationWeek 
Reports, where he 
was responsible for 
the business 
operations and 
content strategy of 
InformationWeek’s 
analyst and research 
group.

Lorna Garey
Editor in Chief
Garey was previously 
the content director of 
InformationWeek 
digital media and 
worked with Network 
Computing and 
eWeek in various 
editorial roles. She 
served for six years in 
the U.S. Army, on the 
general staff at 
Second Armored 
Division at Fort Hood, 
Texas; at U.S. Army 
Europe and 7th Army 
Central Command at 
Heidelberg, Germany; 
and with the Defense 
Intelligence Agency in 
Washington, D.C. 

Craig Galbraith 
Executive Editor
Galbraith was in the 
television news 
business for 11 years, 
with the majority 
coming as an anchor 
and reporter for KIMA-
TV in Yakima, Wash. 
He has a bachelor’s 
degree in 
communications and 
political science from 
the University of 
Washington in Seattle.

Buffy Naylor
Managing Editor 
Prior to joining 
Informa Exhibitions in 
2008, Naylor was an 
award-winning 
copywriter and editor, 
then senior manager 
of corporate 
communications for 
an international 
leisure travel 
corporation and 
before that, in charge 
of creative 
development and 
copywriting for a 
boutique marketing 
and public relations 
agency. 

CHANNEL PARTNERS EDITORIAL TEAM

James Anderson
News Editor 
Anderson has worked 
three years for the 
brand, having started as 
an intern in college. He 
writes about telco 
providers and runs a 
weekly SD-WAN 
column. He also serves 
as a panel moderator at 
Channel Partners 
events. He graduated 
with a degree in 
journalism from Arizona 
State University.

Edward Gately
Contributing Editor 
Gately covers new 
channel programs and 
program changes, and 
tracks M&A and other IT 
channel trends. Prior to 
Informa, he spent 26 
years as a newspaper 
journalist in Texas, 
Louisiana and Arizona.

http://www.channelpartnersonline.com/
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THE STRENGTH OF CHANNEL PARTNERS

http://www.channelpartnersonline.com/
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Channel Partners Magazine
Published twice per year, Channel Partners offers our readers 
a deeper dive into industry trends, best practices and methods 
to build their businesses while delivering the products and 
solutions their customers are demanding. Channel Partners is 
delivered to 14,000 readers ranging from VARs to MSPs and 
from telecom agents to system integrators. 

Channel Partners Show Planner
1,500 attendee show planners are mailed out prior to each 
event. Attendees use the guidebook to navigate their schedule 
by browsing the full agenda, detailed descriptions of all events, 
and more. Exhibitors have the opportunity to highlight their 
offerings, booth number, giveaways, VIP events, and more in 
this special issue.

CHANNEL PARTNERS PRINT

http://www.channelpartnersonline.com/
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PRINT RATE CARD
Print Asset Investment

Back Cover $5,000

Inside Front Cover $4,000

Inside Back Cover $4,000

Full Page $2,750

½ Page $1,500

¼ Page $750

Winter 
Magazine

Channel Partners 
Show Planner

Summer 
Magazine

Channel Partners 
Evolution Show Planner

Ad Reservation January 8 March 6 July 25 August 21

Ad Materials Due January 11 March 10 August 1 August 25

Materials: Digital File/Ad Specifications: X1A PDFs required. Must be CMYK for color. No 
Pantones, unless specifically requested and purchased. Include or embed all fonts, 300 dpi 
images and any other attachments needed for output. Color proof required. 

Closing: Digital files must be received by Informa Exhibitions LLC materials deadline date. 
Copy to be typeset or designed by Informa Exhibitions LLC must be received by Informa 
Exhibitions LLC 60 days prior to cover date. If copy or artwork has not been received by 
Informa Exhibitions LLC prior to press time, Informa Exhibitions LLC may elect to substitute 
available materials and previously run advertisements in their place. Cancellations not 
accepted unless received at least 60 days prior to cover date in writing. Cover date is the 1st 
of the month stated on the issue and in the advertising agreement unless otherwise specified. 

Mechanical Requirements 
Binding................................................................... Saddle stitch 
Trim size ................................................................ 8.125” x 10.875” 
Bleed...................................................................... No additional charge

Insertion Orders/Materials 
Send orders, instructions and materials to: Channel Partners/ATTN: KATIE EGLEY, 
2020 N. Central Ave., Suite 400, Phoenix, AZ 85004 Phone: +1 480 990 1101 • Fax: +1 602 567-6878

http://www.channelpartnersonline.com/
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AGENTS: 26%

MASTER AGENTS: 19%

CONSULTANT: 18%

SOLUTIONS 
PROVIDER/DATA 
VAR/RESELLER: 10%

IT VENDOR/IT 
DISTRIBUTOR: 10%

TELEPHONY/VAR/VAD: 7%

MANAGED/CLOUD/HOSTING 
PROVIDER: 5%

SYSTEM/NETWORK 
INTEGRATOR: 5% OTHER: 1%

WEBSITE OVERVIEW

PAGE VIEWS

100,000

AVERAGE MONTHLY WEBSITE STATISTICS

VISITS

55,000
UNIQUE VISITS

45,000

http://www.channelpartnersonline.com/
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DIGITAL RATE CARD
Branding Impressions Cost

Leaderboard (728x90) 20,000 $3,000/month

Rectangle 1 (300x250) 20,000 $3,000/month

Rectangle 2 (300x250) 20,000 $2,500/month

Native Ad Flat Rate $1,500/week

Featured Link 75,000 $750/month

Welcome Ad (640x480) Flat Rate $2,500/week

E-newsletter Sponsorship Flat Rate $1,850/week

Lead Generation Leads Cost Cost Per Lead

Category Sponsorship 100 $20,000/quarter (100-lead minimum) $200

Report – New 100 $10,000 (100-lead minimum) $100

Report – Existing 75 $5,000 (75-lead minimum) $67

Content Syndication Leads Cost Cost Per Lead

Vendor-Supplied 
Whitepaper, Case Study 60 $9,000 (60-lead minimum) $150

Custom Leads Cost Cost Per Lead

Market Brief 100 $17,500 $175

Market Brief (No Leads) $5,000

Video Cost

FASTCHAT (1-3 Videos) $4,000/video

FASTCHAT (4+ Videos) $3,500/video

http://www.channelpartnersonline.com/
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WEBSITE
By delivering a stream of feature articles, 
opinion columns, premium downloadable 
content and breaking news, Channel 
Partners serves as a single source and 
market leader for channel professionals.
Advertisers benefit from our increased 
share-of-voice offerings, larger ad sizes and 
targeted marketing opportunities. Whether 
you want to generate leads, build 
awareness, educate partners or drive traffic 
to your website, there is Web opportunity to 
meet your goals.

The Channel Partners website has 
exclusive content including: 

• Information sorted by key industry 
topics and channel initiatives

• Opinions from Channel Partners 
editors and other leading industry 
professionals

• The Channel Partners Resource 
Center, housing videos, special 
reports, image galleries and slide 
shows

LEADERBOARD AD

RECTANGLE AD

WELCOME AD

http://www.channelpartnersonline.com/
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With the redesign of our website, we’ve made it 
easier than ever for our highly engaged audience 
to find important information on relevant topics. 
This is your opportunity to exclusively capture 
mindshare on what matters to you. 

• Technologies: Analytics / Apps / Backup & Disaster 
Recovery / Cable / Cloud / Collaboration / Data Center / 
Fiber / Hosted Telephony / IoT / LAN / Mobility & 
Wireless / Regulation & Compliance / SDN & NFV / 
Security / Storage / Telephony & UC / WAN

• Business of Channel: Business Strategy / Digital 
Services / Distributor Report / Global Channel / 
MasterMinds / Vertical View

A Channel Partners Category Sponsorship can 
help you achieve your marketing goals by:

• Capturing leads around a topic that offers different types and 
levels of content, helping potential customers through the 
decision-making process

• Positioning your company and content around a specific 
technology

• Promoting your company as a thought leader on that 
technology

Category Sponsorship includes: Logo and profile, 
leaderboard and rectangle ad, (2) reports and 100 leads

CATEGORY SPONSORSHIP

Time to Market 45  days

Program Duration 90 days

Total Cost $20,000

Program Details

Click Here to Visit 
Channel Partners Categories

LEADERBOARD AD

RECTANGLE AD

http://www.channelpartnersonline.com/
http://www.channelpartnersonline.com/category/cable/
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Program Details

REPORTS: NEW
Channel Partners produces in-depth Reports 
on issues that directly affect the channel. Our 
editorial team provides detailed information 
that our audience – your customers – uses to 
make winning business decisions.
Channel Partners new Reports are limited to a 
single underwriter. 
Underwriter benefits include:

• Your brand’s alignment with a highly credible 
third-party resource that validates your 
marketing position

• Your brand is recognized in all stages of our 
Performance Marketing Plan

• Guaranteed delivery of quality leads 
throughout the program’s duration

Time to Market 45 days

Program Duration 90 days

Cost per Lead $100

Total Cost $10,000

Click Here
to Visit Reports

http://www.channelpartnersonline.com/
http://www.channelpartnersonline.com/intelligence_type/reports/
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REPORTS: EXISTING

Time to Market 14 days

Program Duration 90 days

Cost per Lead $67

Total Cost $5,000

Click Here
to Visit Reports

Channel Partners has a library of existing Reports 
covering a variety of topics. These existing Reports 
offer the advantage of a shorter time-to-market.
Channel Partners Existing Reports are limited to a 
single underwriter. 
Underwriter benefits include:

• Your brand’s alignment with a highly credible 
third-party resource that validates your 
marketing position

• Your brand is recognized in all stages of our 
Performance Marketing Plan

• Guaranteed delivery of quality leads 
throughout the program’s duration

Program Details

http://www.channelpartnersonline.com/
http://www.channelpartnersonline.com/intelligence_type/reports/
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CLIENT CONTENT & CUSTOM SOLUTIONS
Whitepapers/Case Studies: Many organizations have created valuable 
whitepapers and case studies but lack a marketing strategy to distribute and 
support them. What good is a whitepaper if al the right people don’t see it? 
Allow us to position your whitepaper or case study in front of the Channel 
Partners audience, apply a performance marketing strategy and drive the 
traffic to create the qualified leads you demand.

Briefs: Channel Partners’ custom content team can create thematically 
defined content on the specific market categories you want to own. This 
approach includes selecting a theme or market trend, working with our 
editorial team to outline an editorial plan, creating a project timeline and, 
finally, professional and on-time delivery of your content. Let Channel 
Partners highlight your products or services through this exclusive content 
marketing opportunity.

Program Details

Time to Market 15 days

Program Duration 90 days

Total Cost $9,000 (60-LEAD MINIMUM)

Program Details

Time to Market 45 days

Program Duration 90 days

Total Cost $17,500 (100-LEAD MINIMUM)
$5,000 (NO LEADS)

http://www.channelpartnersonline.com/
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NEWSLETTER SPONSORSHIP
Get your company’s message 
delivered right to your 
partners’ inbox. 
The Channel Partners weekly newsletter is 
delivered every Wednesday morning to 
more than 7,000 engaged subscribers 
looking for the latest industry news.

Your display ad or native ad will be 
prominently featured alongside top news 
stories in the newsletter. You will receive a 
detailed report following your newsletter 
sponsorship campaign.

Leaderboard 468x60 $1,850/WEEK

Rectangle 1 & 2 300x250 $1,500/WEEK

Native Advertising (also listed 
on channelpartnersonline.com
homepage for 1 week)

$1,500/WEEK

Investment

468x60

300x250 
Rectangle 1

300x250 
Rectangle 2

Native 
Advertising

http://www.channelpartnersonline.com/
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Your best prospects are partners who are actively looking for solutions and education---the key to 
making webinars successful for lead generation! Webinars are a cost-effective way to generate high-
quality leads and build relationships with a large group of partners and decision makers while 
aligning your company with industry experts. There are two webinar options:

Sponsor Led Webinar: Investment $7,500

• Put your message and content in front of targeted partners and address their questions during the interactive Q&A 

• You may designate a moderator or Channel Partners will work with you to identify a moderator for up to 60 minutes 

with live Q&A

• Available on-demand for 12 months following the live broadcast on Channel Partners online

• Available for sponsor to use and promote

• 75 registered leads

Editorial Led Webinar: Investment $10,000

• CP editorial team will develop content aligned to your strategy to deliver a high-impact webinar to targeted partners.

• Opportunity to have a speaking role and address questions during the interactive Q&A 

• Moderated by a Channel Partners editor for up to 60 minutes with live Q&A

• Available on-demand for 12 months following the live broadcast on Channel Partners online

• Available for sponsor to use and promote

• 100 registered leads

Webinars require 4-6 weeks to execute from program kick-off

WEBINARS

http://www.channelpartnersonline.com/
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FASTCHAT videos run in the video widget on the home page of the Channel Partners 
site. We create the video with you through Skype and provide the URL link for use in 
your other marketing activities to push out to partners, socialize to the broader 
community, etc. Each FASTCHAT video remains in the video library indefinitely.

FASTCHAT VIDEOS

1-3 Videos $4,000/VIDEO

4+ Videos $3,500/VIDEO

Investment

Method

Pre-call with subject matter expert to determine topic

Execution

Approximately 3 questions, 3 answers in 3-5 minutes

Placement

Runs within the video player on Channel Partners for 

12 months, and your Company will receive an MP4 file 

of the FASTCHAT to use in your own marketing efforts

http://www.channelpartnersonline.com/
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LIVE EVENTS
Our live events are the place to be if you are looking to 
connect with innovative MSPs, VARs, agents, integrators 
and other channel pros from around the country.
These solutions providers turn to our shows for networking opportunities, education sessions and 
access to top vendors so they can deliver the IT and telecom solutions their customers are demanding.

APRIL 17-20
2018

LAS VEGAS

OCTOBER 9-12
2018

PHILADELPHIA

http://www.channelpartnersonline.com/
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CONTACT US
Vice President of Sales
Brian Snortheim
(480) 281-6732
brian.snortheim@informa.com

Business Development Lead
Kevin Morris
(202) 568-0974
kevin.morris@informa.com

Senior Account Executive
CJ Foster
(303) 907-7986
cj.foster@informa.com

Senior Account Executive
Thomas Baker
(602) 463-0088
thomas.baker@informa.com

Sales Operations Lead
Sierra Coughlin
(480) 281-6089
sierra.coughlin@informa.com

Group Vice President
Art Wittmann
(773) 891-6518
art.wittmann@informa.com

Editor in Chief
Lorna Garey
(617) 990-4645
lorna.garey@informa.com

Executive Editor
Craig Galbraith
(480) 281-6092
craig.galbraith@informa.com

Managing Editor
Buffy Naylor
(480) 281-6736
buffy.naylor@informa.com

http://www.channelpartnersonline.com/
mailto:brian.snortheim@informa.com
mailto:kevin.morris@informa.com
mailto:cj.foster@informa.com
mailto:homas.baker@informa.com
mailto:sierra.coughlin@informa.com
mailto:art.wittmann@informa.com
mailto:lorna.garey@informa.com
mailto:craig.galbraith@informa.com
mailto:buffy.naylor@informa.com
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