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14%Attendance over the past 
three years is up by

Just three days could lead to  
longstanding business relationships.
The introductions made at HD Expo—the largest show of its 
kind for hospitality design—last far beyond the show floor. The 
premier event for showcasing hospitality design, we deliver a 
highly-qualified attendee base that includes a “who’s who” of the 
industry’s most influential designers, developers, purchasing firms, 
and hotel brands. 

HD Expo provides the tools exhibitors need—before, during, and 
after the show—to turn today’s sales challenges into tomorrow’s 
brand success.

“We had huge success visiting 
with many top notch designers, 
architects and purchasing 
companies. HD Expo has 
contributed greatly to the growth 
of our business since 2008.” 

— Beth Santarelli, LDF Silk
2018 exhibitor

“Every year I come away 
invigorated and re-energized 
seeing all the new ideas out  
there in our industry.”

— Jay Stein, CEO,  
Dream Hotel Group

2018 attendee

of attendees were  
identified as décor/ 
design decision makers.84%More 

than 

of attendees found new, 
never before seen anywhere 
else products.94%

12,500
industry professionals attended HD Expo 2018.

Over
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We’re a three-day event that increases brand presence 365 days a year.



The hospitality industry is thriving.

1 – 4 projects                                  29%

5 – 9 projects           19%

10 – 24 projects                   21%

25+ projects           23%

the average planned spend 
with exhibitors. This is an 
increase from $2.57 million 
reported in 2017.

$3.2  MILLION

The remarkably qualified 
buyers that attend HD 

Expo work with nationally/
internationally branded:

Hotels
Restaurants

Spas
Casinos

Golf and country clubs
Cruise ships
Night clubs
Time shares
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The hospitality industry continues to see a high level of expansion.  
New build, conversion and renovation projects are announced on an almost daily basis.  

This means countless opportunities to create strong buyer-seller relationships at HD Expo. 

Number of hospitality projects
in the last 24 months



Japan

Portugal

Mexico

Canada China

United
Kingdom

Italy

Spain

New Zealand

France

United Arab 
Emirates

Australia

HD Expo attendees range from project 
managers to key stakeholders. They come 
to HD Expo to see the latest products 
and services—and leave with a plan to 
purchase.

HD Expo brings together FF&E, project 
development, and business management 
professionals for a comprehensive design experience.

PRIMARY BUSINESS OCCUPATION

LOCATION

HD Expo has an internationally engaged audience. 
Attendees come from over 40 countries, including:

33%

22%

14%

12%

8%

6%

Designer
Owner/Principal
Director/Manager
CEO/President/General Manager
Vice President
Architect 
Other

Our attendees are buying.

34% 28% 13% 11% 6% 5% 3%

5%
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Interior Designer
Hotel/Resort
Contractor/Developer
Purchasing Firm
Casino, Club, Cruise  
Ship and Timeshare
Architectural Firm
Restaurant



Attendees come to see innovative  
and classic concepts for:

Potential beyond  
hospitality

The show floor is a sensory experience.

Accessories
Amenities
Architecure/building
Artwork
Bath/spa
Bed/bedding
Coverings/surfaces

Electronics
Energy management
Fabrics
Flooring
Furniture/casegoods
Hearth
Lighting

Seating
Services
Tables/tabletop
Wall coverings
Water features 
Window treatments

HD Expo presents the latest in hospitality 
design to an engaged audience with 
diverse business interests. A small 
percentage of attendees also work in 
other design sectors, including: 

Education Luxury retail/
design

Residential 
kitchen/

bath

Healthcare

Retail Workplace
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“The ability to be able to 
see new products in person 
together, while listening to 
our peers and industry experts 
speak on relevant and current 
topics, is invaluable to our 
firm.” 

— Ben Meyer, Principal
Mendil +  Meyer Design Studio

2018 attendee

“This was our first time 
exhibiting at HD. Overall, we 
were very pleased. We were 
happy to see the amount of 
traffic throughout the exhibit 
hall, as well as the quality of the 
leads generated.”

— Leslie Eastwood, Marketing
James Martin Signature Vanities

2018 exhibitor

85%
of attendees say HD Expo 
is the best trade show and 
conference for hospitality 
design.

of attendees say 
seeing a product or 
service at HD Expo 
is very influential in 
purchasing decisions.

73%



Join us on 
social media

The conversation never stops.

@hdexpo @hdexposhow

@hdexpo HD Expo

#HDExpo2019

hdexpo.com
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“2018 was our fourth 
year of exhibiting at 
HD Expo and was our 
most successful to 
date.  The quality of 
leads was outstanding, 
the exhibition itself was 
superbly organized and 
had real energy. We 
participated in the Social Hub, which was both a creative and 
educational space and acted as a focal point within the show.  
We are already looking forward to 2019.”

— Donna Howard 
Astro Lighting
2018 exhibitor

Hospitality Design magazine, the industry’s design authority and go-to 
source for inspiration for nearly 40 years, is HD Expo’s presenting media 
sponsor. 

We invite all exhibitors to submit product photos and press releases to the 
magazine’s annual call for products, and also for inclusion in the exhibitor 
news section on our website. 

Products selected for coverage in Hospitality Design magazine will appear in 
either the March/April 2019 or the May 2019 issues.

“We loved the excitement and 
energy! The show gave us the 
ability to get in front of many 
high level executives within our 
industry.”

— Zach Krivoshein
Cabrio Structures

2018 exhibitor



The trade show landscape is changing—in your favor. 

Trade shows are a unique and  
personalized marketing effort.

Small companies are power players, too.
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• Exhibitors are able to meet a large number of prospects in 
a very short time period.

• New products can be demonstrated face-to-face.
• Current customers can act as an advocate for your  

products/services.
• Employees can develop new selling strategies and benefit 

from the synergistic effect of observing colleagues 
engage in customer dialogue.

• You can track competitor products, services, and efforts. 
• Attendees can provide direct and immediate feedback on 

new products.

The number of companies with less than $25 million in annual revenue and lower market shares are 
participating in more trade shows now than ever before. Trade shows are an unparalleled platform for 
building brand awareness to an engaged—and sizeable—industry audience.

Is hospitality a 
growth sector for 

your company?

Are you having 
problems reaching 

the right people? 

87% of exhibitors say trade 
shows are highly valuable in 
reaching target business sectors. 

78% of exhibitors say trade 
shows are very effective in  
reaching target job titles and 
company decision makers.

Trade shows are the second most 
essential marketing tactic for B2B 
sales. Only the company website 
ranks higher. 

of exhibitors say trade shows are valuable for 
managing relationships with key accounts.

of exhibitors say trade shows are valuable for 
gaining new and quality sales leads.

of exhibitors say trade shows are valuable for 
engaging with prospective customers.

79%

85%

87%

Source: 2016 Changing Environment of Exhibitions study, Center for Exhibition Industry Research (CEIR)



Wednesday, May 15  9:30 a.m. – 5:00 p.m.
Thursday, May 16  9:30 a.m. – 5:00 p.m.
Friday, May 17   9:30 a.m. – 2:00 p.m.

2019 Booth Rates
$46 per square foot
$400 per open corner
$250 digital marketing fee (required)

“During HD Expo 2018, JANUS et Cie celebrated its 40th year in the business of 
supporting the hospitality design community! We were thrilled to celebrate this 
momentous year with the industry’s most influential and active professionals. HD 
Expo provides an important forum for bringing decision makers together and 
promoting the most innovative and relevant resources for design.

— Serena Zahler
JANUS et Cie

2018 exhibitor

Let’s talk details. 
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KEELI SCHMIDT
Sales Manager

Key Accounts, FL, International 
(excluding Canada)

p: 770.291.5433
e: keeli.schmidt@emeraldexpo.com

JANA ROESCH
Account Executive

AL, CT, DE, GA, IN, KY, MA, MD, ME, MI, 
MS, NC, NJ, NY, OH, PA, RI, SC, TN, VA, VT, 
WI, WV, Canada

p: 770.291.5604
e: jana.roesch@emeraldexpo.com

KARI NYLUND
Account Executive

AK, AR, AZ, CA, CO, HI, IA, ID, IL, KS, LA, 
MN, MO, MT, ND, NE, NM, NV, OK, OR, 
SD, TX, UT, WA, WY

p: 770.291.5513
e: kari.nylund@emeraldexpo.com

JENNIFER YARBER
Marketing Director

p: 770.291.5459
e: jennifer.yarber@emeraldexpo.com

hdexpo.com #HDExpo2019

“HD Expo is very 
valuable because it 
allows designers to 
see a wide variety 
of new products in 
a short period of 
time.”

— Jessica Hammock
Hill Devine Design

2018 attendee

Questions? Contact the HD Expo team.


